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Table 1
Bredth outdoor

Base:All respondents in segment 3

Unweighted base
Base

Importance
Patchy

Total

Ofcom - UHF Strategy Conjoint MB JB:11432

Page 1

Absolutes/col percents

Sex Age Social Class Region
East West Norther | Yorkshi
Midland| East of North | North | South | South Midland | Scotlan n re&
Total Male |Female| 16-24 | 25-34 | 35-44 | 45-54 | 55-64 | 65+ | 16-34 | 55+ AB C1l C2 DE ABC1 | C2DE S England [ London| East | West | East | West | Wales S d Irelan Hum
985 460 525 119 270 230 207 123 36 389 159 240 311 173 233 551 406 60 90 124 50 117 147 87 46 69 70 20 86
22539 |11270 11269 |2652 5912 4261 3853 3155 2705 8565 5860 |5703 6693 4055 5470 12396 9525 | 1342 2036 2723 1157 2830 3561 1951 1127 1434 1518 401 2078
7.48 7.76 719 | 730 830 712 927 671 474 799 580 |7.03 749 755 7.70 728 764 8.60 7.75 751 757 660 7.03 721 9.12 7.53 9.01 8.26 6.44
0.64 0.53 0.76 | 0.79 071 078 035 0.61 061 0.74 0.61 | 0.58 0.72 0.87 042 0.65 0.61 0.85 0.71 126 054 035 062 0.39 0.72 0.60 0.46 0.67 0.48
5.21 5.49 4.93 5.13 591 4.85 6.74  4.52 2.96 5.67 3.80 | 4.92 5.12 5.09 5.61 5.03 5.39 5.80 5.32 4.55 550 4.73 4.88 5.25 6.56 5.46 7.03 5.37 4.43




Table 1
Bredth outdoor

Base:All respondents in segment 3
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Absolutes/col percents

Mobile
phone but
Net across all devices (Q11 not Using not
Segments Using Internet Planning to acquire Q9) smartphone|smartphone Better Freeview service
Cannot
From a access the A tablet Improving
desktop | Froma Froma |From some| Internet computer| A mobile A mobile Improving| mobile
computer| laptop | Froma | mobile other inany of | Alaptop |e.g.iPad| phone or |None of | A laptop A tablet phone or Freeview | broadband No
Total | Segment 1| Segment 2 | Segment 3| at home |[computer| tablet phone device |these ways|computer ] or similar | smartphone| these | computer | computer |smartphone Yes Yes services | services |preference
Unweighted base 985 225 212 985 559 802 121 568 48 3 205 153 251 - 63 133 157 503 65 429 302 254
Base 22539 5463 4690 22539 13236 18055 2686 12398 998 68 4913 3437 5857 - 1672 2968 3880 10978 1420 10019 6650 5870
Importance 7.48 6.84 7.87 7.48 7.69 7.47 7.71 7.74 6.91 7.30 7.51 8.00 7.23 - 8.00 8.09 7.10 7.87 6.73 6.61 8.46 7.84
Patchy 0.64 0.65 0.69 0.64 0.72 0.66 0.75 0.61 0.44 0.00 0.80 0.68 0.66 - 0.87 0.53 0.59 0.59 0.78 0.80 0.34 0.71
Total 5.21 4.64 5.49 5.21 5.30 5.20 5.15 5.51 4.83 4.78 5.07 5.68 4.97 - 5.27 5.89 4.92 5.66 4.38 4.25 6.37 5.53




Table 1
Bredth outdoor

Base:All respondents in segment 3

Unweighted base
Base

Importance
Patchy

Total
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Page 3

Absolutes/col percents

Q94a Q94b Urban/Rural Q29
Around At a General
your At work/ Outdoors | Outdoors Ata family mention -
Not neighbourh| school/ | In other inan inarural | Onthe friend's | member's when away| None/

Total 1-3 4-6 7-10 1-3 4-6 7-10 Urban Rural defined | At home ood university | buildings | urban area area move home home |On holiday | from home | never Other
985 61 286 638 207 341 437 930 36 19 746 276 360 271 342 242 433 - - - - - -
22539 1653 6646 14240 5253 7698 9588 21353 804 382 16484 6337 7561 6050 7603 5437 9688 - - - - - -
7.48 6.09 7.51 7.62 7.30 7.31 7.70 7.48 7.56 7.17 7.78 8.04 7.85 7.88 7.52 8.03 7.36 - - - - - -
0.64 0.62 0.71 0.62 0.71 0.65 0.60 0.65 0.46 0.76 0.69 0.55 0.61 0.70 0.53 0.41 0.48 - - - - - -
5.21 4.20 5.17 5.35 5.05 5.07 5.41 5.21 5.55 4.76 5.40 5.82 5.58 5.53 5.41 5.89 5.34 - - - - - -




Table 2
In home

Base:All respondents in segment 3

Unweighted base
Base

Importance
Some poor

All good
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Absolutes/col percents

Sex Age Social Class Region
East West Norther | Yorkshi
Midland | East of North | North | South | South Midland | Scotlan n re&
Total Male | Female | 16-24 | 25-34 | 35-44 | 45-54 | 55-64 | 65+ 16-34 | 55+ AB C1 C2 DE ABC1 | C2DE S England |London| East | West | East | West | Wales S d Irelan | Hum
985 460 525 119 270 230 207 123 36 389 159 240 311 173 233 551 406 60 90 124 50 117 147 87 46 69 70 20 86
22539 | 11270 11269 | 2652 5912 4261 3853 3155 2705 8565 5860 | 5703 6693 4055 5470 12396 9525 1342 2036 2723 1157 2830 3561 1951 1127 1434 1518 401 2078
12.87 | 11.23 1451 |1250 13.86 12.78 11.24 12.61 13.82 1344 1317 |13.29 13.12 13.06 12.05 13.20 1248 1040 13.82 11.88 14.16 1445 13.46 13.18 14.38 11.23 1355 8.08 11.59
0.78 1.04 0.51 1.37 0.93 0.85 0.89 0.32 0.15 1.06 0.24 0.89 0.53 0.90 0.78 0.70 0.83 0.81 0.98 1.16 0.78 0.61 0.53 0.75 0.45 0.53 0.76 0.50 0.91
9.27 7.66 10.88 8.57 10.16 9.26 7.64 9.34 10.26 9.67 9.77 9.52 9.59 9.40 8.68 9.56 8.99 7.20 9.89 8.05 10.34 10.60 9.94 9.57 10.66 8.35 10.56 5.46 7.83




Table 2
In home

Base:All respondents in segment 3

Unweighted base
Base

Importance
Some poor

All good
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Absolutes/col percents

Mobile
phone but
Net across all devices (Q11 not Using not
Segments Using Internet Planning to acquire Q9) smartphone|smartphone Better Freeview service
Cannot
From a access the A tablet Improving
desktop | Froma Froma [From some| Internet computer| A mobile A mobile Improving| mobile
computer| laptop | Froma | mobile other inany of | Alaptop |e.g.iPad| phone or | None of | A laptop A tablet phone or Freeview | broadband No
Total | Segment 1| Segment 2| Segment 3| at home | computer| tablet phone device |these ways| computer | or similar | smartphone | these | computer | computer |[smartphone Yes Yes services | services |preference
985 225 212 985 559 802 121 568 48 3 205 153 251 - 63 133 157 503 65 429 302 254
22539 5463 4690 22539 13236 18055 2686 12398 998 68 4913 3437 5857 - 1672 2968 3880 10978 1420 10019 6650 5870
12.87 12.58 13.21 12.87 12.89 12.84 13.75 13.09 14.54 16.06 12.23 13.13 13.27 - 12.34 12.88 13.50 13.25 11.85 12.14 13.83 13.02
0.78 0.66 0.83 0.78 0.82 0.81 1.31 0.92 0.78 1.63 0.87 0.74 0.66 - 0.50 0.59 0.47 0.95 0.66 0.90 0.78 0.57
9.27 9.00 9.47 9.27 9.25 9.23 9.29 9.41 10.44 9.05 8.75 9.47 9.68 - 9.15 9.47 10.03 9.53 8.46 8.38 10.15 9.79




Table 2
In home

Base:All respondents in segment 3

Unweighted base
Base

Importance
Some poor

All good
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Absolutes/col percents

Q94a Q94b Urban/Rural Q29
Around At a General
your At work/ Outdoors | Outdoors Ata family mention -
Not neighbourh| school/ | In other inan inarural | Onthe friend's | member's when away| None/

Total 1-3 4-6 7-10 1-3 4-6 7-10 Urban Rural defined | At home ood university | buildings | urban area area move home home |On holiday | from home | never Other
985 61 286 638 207 341 437 930 36 19 746 276 360 271 342 242 433 - - - - - -
22539 1653 6646 14240 5253 7698 9588 21353 804 382 16484 6337 7561 6050 7603 5437 9688 - - - - - -
12.87 13.38 13.55 12.49 14.07 13.31 11.85 12.92 12.05 11.67 13.17 12.78 12.71 13.44 12.79 12.79 13.08 - - - - - -
0.78 1.14 0.70 0.77 0.82 0.52 0.96 0.76 0.79 2.07 0.86 0.93 0.92 0.86 0.83 0.87 0.55 - - - - - -
9.27 9.32 9.82 9.01 10.30 9.75 8.32 9.32 8.95 7.13 9.43 9.12 9.08 9.77 9.24 9.04 9.70 - - - - - -




Table 3

In other buildings

Base:All respondents in segment 3

Unweighted base
Base

Importance
Some poor

All good
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Absolutes/col percents

Sex Age Social Class Region

East West Norther | Yorkshi

Midland| East of North | North | South | South Midland | Scotlan n re&

Total Male |Female| 16-24 | 25-34 | 35-44 | 45-54 | 55-64 | 65+ | 16-34 | 55+ AB C1l C2 DE ABC1 | C2DE S England [ London| East | West | East | West | Wales S d Irelan Hum
985 460 525 119 270 230 207 123 36 389 159 240 311 173 233 551 406 60 90 124 50 117 147 87 46 69 70 20 86
22539 |11270 11269 |2652 5912 4261 3853 3155 2705 8565 5860 |5703 6693 4055 5470 12396 9525 | 1342 2036 2723 1157 2830 3561 1951 1127 1434 1518 401 2078
7.80 7.87 773 | 914 728 765 736 7.88 839 786 812 |814 741 742 808 7.75 7.80 7.58 7.91 735 726 744 759 732 915 8.01 9.90 6.97 7.43
0.61 0.44 0.78 | 0.73 0.64 1.01 039 0.36 041 0.67 0.38 | 0.53 0.57 0.74 0.56 0.55 0.64 0.60 0.40 0.76 1.10 0.48 048 0.53 1.42 0.95 0.39 0.62 0.14
5.48 5.61 5.35 6.61 5.14 5.08 5.22 5.77 5.78 5.59 5.77 5.93 5.18 4.99 5.71 5.52 5.40 5.29 5.75 493 4.57 5.22 5.47 5.08 5.77 5.43 7.86 4.52 5.47




Table 3

In other buildings

Base:All respondents in segment 3

Unweighted base
Base

Importance
Some poor

All good

Ofcom - UHF Strategy Conjoint MB JB:11432
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Absolutes/col percents

Mobile
phone but
Net across all devices (Q11 not Using not
Segments Using Internet Planning to acquire Q9) smartphone|smartphone Better Freeview service
Cannot
From a access the A tablet Improving
desktop | Froma Froma |From some| Internet computer| A mobile A mobile Improving| mobile
computer| laptop | Froma | mobile other inany of | Alaptop |e.g.iPad| phone or |None of | A laptop A tablet phone or Freeview | broadband No
Total | Segment 1| Segment 2 | Segment 3| at home |[computer| tablet phone device |these ways|computer ] or similar | smartphone| these | computer | computer |smartphone Yes Yes services | services |preference
985 225 212 985 559 802 121 568 48 3 205 153 251 - 63 133 157 503 65 429 302 254
22539 5463 4690 22539 13236 18055 2686 12398 998 68 4913 3437 5857 - 1672 2968 3880 10978 1420 10019 6650 5870
7.80 7.27 8.34 7.80 7.80 7.70 8.73 7.85 7.03 4.79 7.89 7.59 7.60 - 8.95 7.29 7.28 7.76 8.56 7.08 8.49 8.25
0.61 0.80 0.59 0.61 0.61 0.59 0.71 0.56 0.55 0.00 0.55 0.71 0.49 - 0.68 0.64 0.55 0.60 0.20 0.88 0.34 0.45
5.48 4.77 5.94 5.48 5.45 5.44 6.06 5.63 4.88 3.14 5.56 5.26 5.38 - 6.08 5.10 5.07 5.54 6.31 4.55 6.32 6.11




Table 3

In other buildings

Base:All respondents in segment 3

Unweighted base
Base

Importance
Some poor

All good
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Absolutes/col percents

Q94a Q94b Urban/Rural Q29
Around At a General
your At work/ Outdoors | Outdoors Ata family mention -
Not neighbourh| school/ | In other inan inarural | Onthe friend's | member's when away| None/

Total 1-3 4-6 7-10 1-3 4-6 7-10 Urban Rural defined | At home ood university | buildings | urban area area move home home |On holiday | from home | never Other
985 61 286 638 207 341 437 930 36 19 746 276 360 271 342 242 433 - - - - - -
22539 1653 6646 14240 5253 7698 9588 21353 804 382 16484 6337 7561 6050 7603 5437 9688 - - - - - -
7.80 8.49 7.96 7.65 8.41 7.55 7.67 7.72 9.05 9.62 7.53 7.69 7.50 8.27 7.85 7.76 8.00 - - - - - -
0.61 0.76 0.52 0.63 0.52 0.50 0.74 0.60 0.49 1.38 0.71 0.46 0.55 0.35 0.53 0.41 0.49 - - - - - -
5.48 5.90 5.69 5.33 6.03 5.37 5.26 5.41 6.84 6.36 5.16 5.58 5.34 6.19 5.67 5.59 5.74 - - - - - -




Table 4

Quality at busy places

Base:All respondents in segment 3

Unweighted base
Base

Importance
Unreliable
Reliable
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Absolutes/col percents

Sex Age Social Class Region
East West Norther | Yorkshi
Midland| East of North | North | South | South Midland | Scotlan n re&
Total Male |Female| 16-24 | 25-34 | 35-44 | 45-54 | 55-64 | 65+ | 16-34 | 55+ AB C1l C2 DE ABC1 | C2DE S England [ London| East | West | East | West | Wales S d Irelan Hum
985 460 525 119 270 230 207 123 36 389 159 240 311 173 233 551 406 60 90 124 50 117 147 87 46 69 70 20 86
22539 |11270 11269 |2652 5912 4261 3853 3155 2705 8565 5860 |5703 6693 4055 5470 12396 9525 | 1342 2036 2723 1157 2830 3561 1951 1127 1434 1518 401 2078
8.44 7.52 936 | 808 884 906 857 744 791 860 766 |864 9.03 792 792 885 7.92 8.40 8.95 805 823 841 854 9.00 7.98 8.47 9.64 8.60 7.38
0.72 0.90 0.53 114 096 055 053 0.66 0.36 1.02 0.52 | 0.69 074 071 0.63 0.72 0.67 0.80 0.71 0.97 0.71 0.52 0.70 0.65 1.09 0.68 0.51 0.86 0.65
5.84 4.87 6.81 5.25 6.15 6.58 6.00 4.96 541 5.87 5.17 6.07 6.23  5.40 5.54 6.16 5.48 5.61 6.34 5.22 5.63 592 5.92 6.40 5.13 6.10 7.52 5.53 4.88




Table 4

Quality at busy places

Base:All respondents in segment 3

Unweighted base
Base

Importance
Unreliable
Reliable
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Absolutes/col percents

Mobile
phone but
Net across all devices (Q11 not Using not
Segments Using Internet Planning to acquire Q9) smartphone|smartphone Better Freeview service
Cannot
From a access the A tablet Improving
desktop | Froma Froma |From some| Internet computer| A mobile A mobile Improving| mobile
computer| laptop | Froma | mobile other inany of | Alaptop |e.g.iPad| phone or |None of | A laptop A tablet phone or Freeview | broadband No
Total | Segment 1| Segment 2 | Segment 3| at home |[computer| tablet phone device |these ways|computer ] or similar | smartphone| these | computer | computer |smartphone Yes Yes services | services |preference
985 225 212 985 559 802 121 568 48 3 205 153 251 - 63 133 157 503 65 429 302 254
22539 5463 4690 22539 13236 18055 2686 12398 998 68 4913 3437 5857 - 1672 2968 3880 10978 1420 10019 6650 5870
8.44 8.13 8.15 8.44 8.42 8.53 7.83 8.80 8.36 3.12 8.22 8.61 8.48 - 7.50 8.62 8.41 9.00 7.26 8.01 9.03 8.49
0.72 0.73 0.83 0.72 0.77 0.69 1.07 0.53 0.78 2.02 0.88 0.87 0.57 - 0.90 0.67 0.64 0.57 0.18 0.84 0.62 0.61
5.84 5.50 5.55 5.84 5.77 5.93 4.91 6.37 5.65 0.00 5.51 5.90 5.97 - 4.86 6.12 5.81 6.50 5.38 5.26 6.46 6.14




Table 4

Quality at busy places

Base:All respondents in segment 3

Unweighted base
Base

Importance
Unreliable
Reliable
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Absolutes/col percents

Q94a Q94b Urban/Rural Q29
Around At a General
your At work/ Outdoors | Outdoors Ata family mention -
Not neighbourh| school/ | In other inan inarural | Onthe friend's | member's when away| None/

Total 1-3 4-6 7-10 1-3 4-6 7-10 Urban Rural defined | At home ood university | buildings | urban area area move home home |On holiday | from home | never Other
985 61 286 638 207 341 437 930 36 19 746 276 360 271 342 242 433 - - - - - -
22539 1653 6646 14240 5253 7698 9588 21353 804 382 16484 6337 7561 6050 7603 5437 9688 - - - - - -
8.44 8.58 8.73 8.29 8.68 8.61 8.16 8.46 8.34 7.58 8.33 9.21 8.82 9.23 9.10 9.12 8.83 - - - - - -
0.72 0.42 0.89 0.67 0.40 0.77 0.84 0.73 0.32 0.66 0.77 0.65 0.49 0.52 0.54 0.45 0.34 - - - - - -
5.84 6.28 5.92 5.76 6.36 5.88 5.53 5.84 6.25 5.11 5.70 6.52 6.39 6.73 6.58 6.59 6.50 - - - - - -




Table 5
Quality other

Base:All respondents in segment 3

Unweighted base
Base

Importance
Genarally good
Excellent
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Absolutes/col percents

Sex Age Social Class Region
East West Norther | Yorkshi
Midland| East of North | North | South | South Midland | Scotlan n re&
Total Male |Female| 16-24 | 25-34 | 35-44 | 45-54 | 55-64 | 65+ | 16-34 | 55+ AB C1l C2 DE ABC1 | C2DE S England [ London| East | West | East | West | Wales S d Irelan Hum
985 460 525 119 270 230 207 123 36 389 159 240 311 173 233 551 406 60 90 124 50 117 147 87 46 69 70 20 86
22539 |11270 11269 |2652 5912 4261 3853 3155 2705 8565 5860 |5703 6693 4055 5470 12396 9525 | 1342 2036 2723 1157 2830 3561 1951 1127 1434 1518 401 2078
6.14 6.10 6.18 | 757 652 651 6.22 481 475 685 478 |580 6.22 639 6.12 6.03 6.23 6.21 6.45 6.48 508 6.04 598 573 6.27 6.67 7.44 6.04 5.33
1.36 1.66 1.06 1.37 1.81 124 071 1.76 1.00 1.68 1.41 1.45 1.33 1.44 1.16 1.39 1.28 1.19 1.01 1.88 1.15 0.82 1.20 1.59 1.11 1.53 241 1.84 1.30
3.40 3.04 3.76 | 4.68 3.35 3.83 3.98 1.89 2.49 3.76 2.17 3.08 3.48  3.50 3.55 3.30 3.53 3.49 4.06 3.11 2.69 3.76  3.38 2.89 3.86 3.67 3.84 2.67 2.71




Table 5
Quality other

Base:All respondents in segment 3

Unweighted base
Base

Importance
Genarally good
Excellent
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Absolutes/col percents

Mobile
phone but
Net across all devices (Q11 not Using not
Segments Using Internet Planning to acquire Q9) smartphone|smartphone Better Freeview service
Cannot
From a access the A tablet Improving
desktop | Froma Froma |From some| Internet computer| A mobile A mobile Improving| mobile
computer| laptop | Froma | mobile other inany of | Alaptop |e.g.iPad| phone or |None of | A laptop A tablet phone or Freeview | broadband No
Total | Segment 1| Segment 2 | Segment 3| at home |[computer| tablet phone device |these ways|computer ] or similar | smartphone| these | computer | computer |smartphone Yes Yes services | services |preference
985 225 212 985 559 802 121 568 48 3 205 153 251 - 63 133 157 503 65 429 302 254
22539 5463 4690 22539 13236 18055 2686 12398 998 68 4913 3437 5857 - 1672 2968 3880 10978 1420 10019 6650 5870
6.14 5.46 5.89 6.14 6.00 6.08 5.75 6.05 6.94 3.67 6.38 5.88 5.99 - 6.89 5.83 5.95 6.12 5.53 5.68 6.27 6.78
1.36 1.35 1.51 1.36 1.52 1.33 1.79 1.29 1.19 1.01 1.30 1.19 1.42 - 1.79 1.02 1.54 1.26 1.55 1.78 0.88 1.18
3.40 2.80 3.09 3.40 3.12 3.38 2.68 3.43 4.08 1.47 3.64 3.46 3.17 - 3.47 3.58 3.05 3.53 2.66 2.52 4.01 4.21




Table 5
Quality other

Base:All respondents in segment 3

Unweighted base
Base

Importance
Genarally good
Excellent
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Absolutes/col percents

Q94a Q94b Urban/Rural Q29
Around At a General
your At work/ Outdoors | Outdoors Ata family mention -
Not neighbourh| school/ | In other inan inarural | Onthe friend's | member's when away| None/

Total 1-3 4-6 7-10 1-3 4-6 7-10 Urban Rural defined | At home ood university | buildings | urban area area move home home |On holiday | from home | never Other
985 61 286 638 207 341 437 930 36 19 746 276 360 271 342 242 433 - - - - - -
22539 1653 6646 14240 5253 7698 9588 21353 804 382 16484 6337 7561 6050 7603 5437 9688 - - - - - -
6.14 6.50 6.05 6.14 5.77 6.45 6.09 6.17 5.17 6.34 6.40 6.02 6.07 5.81 5.96 5.56 5.83 - - - - - -
1.36 1.78 1.41 1.29 1.38 1.41 1.30 1.36 1.57 0.65 1.38 1.23 1.20 1.25 1.35 1.05 0.97 - - - - - -
3.40 3.32 3.30 3.45 3.07 3.63 3.40 3.42 2.57 4.21 3.56 3.46 3.51 3.30 3.33 3.23 3.55 - - - - - -




Table 6
Quality travelling

Base:All respondents in segment 3
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Absolutes/col percents

Sex Age Social Class Region
East West Norther | Yorkshi

Midland| East of North | North | South | South Midland | Scotlan n re&

Total Male |Female | 16-24 | 25-34 | 35-44 | 45-54 | 55-64 | 65+ | 16-34 | 55+ AB C1l C2 DE ABC1 | C2DE S England | London| East | West | East West | Wales S d Irelan Hum

Unweighted base 985 460 525 119 270 230 207 123 36 389 159 240 311 173 233 551 406 60 90 124 50 117 147 87 46 69 70 20 86
Base 22539 |11270 11269 |2652 5912 4261 3853 3155 2705 8565 5860 | 5703 6693 4055 5470 12396 9525 1342 2036 2723 1157 2830 3561 1951 1127 1434 1518 401 2078
Importance 10.73 | 11.04 1041 | 843 1039 1240 1030 1288 9.16 9.79 11.16 |1147 10.82 11.06 951 1112 10.17 |12.18 10.05 11.17 1199 957 1085 11.04 11.07 10.29 10.89 9.17 10.86
Unreliable 0.50 0.44 0.57 1.14 0.76 0.37 0.28 0.23 0.16 0.88 0.20 0.63 0.39 0.50 0.54 0.50 0.52 0.39 0.35 1.00 0.08 0.22 0.46 0.99 0.72 0.37 0.40 0.00 0.53
Reliable 7.84 8.04 7.63 5.66 7.53 9.40 7.57 9.62 6.50 6.95 8.18 8.35 7.96 8.14 6.81 8.14 7.38 8.86 7.53 7.58 9.24 7.16 8.00 7.52 8.01 7.88 8.59 6.68 7.71




Table 6
Quality travelling

Base:All respondents in segment 3
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Absolutes/col percents

Mobile
phone but
Net across all devices (Q11 not Using not
Segments Using Internet Planning to acquire Q9) smartphone|smartphone Better Freeview service
Cannot
From a access the A tablet Improving
desktop | Froma Froma |From some| Internet computer| A mobile A mobile Improving| mobile
computer| laptop | Froma | mobile other inany of | Alaptop |e.g.iPad| phone or |None of | A laptop A tablet phone or Freeview | broadband No
Total | Segment 1| Segment 2 | Segment 3| at home |[computer| tablet phone device |these ways|computer ] or similar | smartphone| these | computer | computer |smartphone Yes Yes services | services |preference
Unweighted base 985 225 212 985 559 802 121 568 48 3 205 153 251 - 63 133 157 503 65 429 302 254
Base 22539 5463 4690 22539 13236 18055 2686 12398 998 68 4913 3437 5857 - 1672 2968 3880 10978 1420 10019 6650 5870
Importance 10.73 10.69 10.79 10.73 10.87 10.65 10.17 11.23 10.74 8.13 10.36 10.79 10.27 - 10.74 10.76 10.04 11.30 10.74 10.50 10.71 11.13
Unreliable 0.50 0.32 0.70 0.50 0.46 0.53 0.67 0.53 0.27 0.11 0.36 0.32 0.29 - 0.38 0.25 0.21 0.54 0.44 0.55 0.57 0.35
Reliable 7.84 7.86 7.74 7.84 7.98 7.75 7.14 8.30 7.84 5.24 7.65 8.20 7.63 - 7.84 8.28 7.51 8.37 7.77 7.44 7.89 8.44




Table 6
Quality travelling

Base:All respondents in segment 3
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Absolutes/col percents

Q94a Q94b Urban/Rural Q29
Around At a General
your At work/ Outdoors | Outdoors Ata family mention -
Not neighbourh| school/ | In other inan inarural | Onthe friend's | member's when away| None/

Total 1-3 4-6 7-10 1-3 4-6 7-10 Urban Rural defined | At home ood university | buildings | urban area area move home home |On holiday | from home | never Other
Unweighted base 985 61 286 638 207 341 437 930 36 19 746 276 360 271 342 242 433 - - - - - -
Base 22539 1653 6646 14240 5253 7698 9588 21353 804 382 16484 6337 7561 6050 7603 5437 9688 - - - - - -
Importance 10.73 10.82 10.30 10.91 11.21 10.52 10.63 10.77 10.40 8.95 10.46 10.68 11.11 10.94 11.40 11.23 11.43 - - - - - -
Unreliable 0.50 0.66 0.52 0.48 0.42 0.45 0.59 0.51 0.58 0.20 0.54 0.56 0.37 0.47 0.35 0.28 0.25 - - - - - -
Reliable 7.84 7.64 7.56 7.99 8.33 7.67 7.70 7.86 7.70 6.87 7.60 7.81 8.37 8.13 8.58 8.34 8.66 - - - - - -
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Absolutes/col percents
Table 7
Usage caps
Base:All respondents in segment 3
Sex Age Social Class Region
East West Norther | Yorkshi
Midland | East of North | North | South | South Midland | Scotlan n re&
Total Male | Female | 16-24 | 25-34 | 35-44 | 45-54 | 55-64 | 65+ 16-34 | 55+ AB C1l C2 DE ABC1 | C2DE S England |London| East | West | East | West [ Wales S d Irelan | Hum

Unweighted base 985 460 525 119 270 230 207 123 36 389 159 240 311 173 233 551 406 60 90 124 50 117 147 87 46 69 70 20 86
Base 22539 | 11270 11269 | 2652 5912 4261 3853 3155 2705 8565 5860 | 5703 6693 4055 5470 12396 9525 1342 2036 2723 1157 2830 3561 1951 1127 1434 1518 401 2078
Importance 13.39 | 1420 1257 |1549 1555 12.88 1245 13.50 859 1553 11.23 |[13.43 1247 13.64 1407 1291 13389 | 1243 1415 1402 1230 1345 12.07 1220 1252 1426 1462 17.36 13.96
1 Gb per month 1.78 1.58 1.97 2.61 2.21 1.78 1.04 1.81 1.01 2.34 1.44 1.79 1.56 1.70 1.88 1.67 1.80 1.00 0.87 2.90 1.60 1.60 1.53 2.48 1.26 2.47 2.47 0.33 1.48
No cap 8.69 9.46 7.92 9.75 10.15 8.41 8.53 8.59 5.21 10.03 7.03 8.77 8.10 8.99 9.08 8.41 9.04 8.91 10.12 8.09 8.10 8.69 7.86 7.12 8.48 8.68 9.60 12.82 9.22




Table 7
Usage caps

Base:All respondents in segment 3

Unweighted base
Base

Importance

1 Gb per month
No cap
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Absolutes/col percents

Mobile
phone but
Net across all devices (Q11 not Using not
Segments Using Internet Planning to acquire Q9) smartphone|smartphone Better Freeview service
Cannot
From a access the A tablet Improving
desktop | Froma Froma |From some| Internet computer| A mobile A mobile Improving| mobile
computer| laptop | Froma | mobile other inany of | Alaptop |e.g.iPad| phone or |None of | A laptop A tablet phone or Freeview | broadband No
Total | Segment 1| Segment 2 | Segment 3| at home |[computer| tablet phone device |these ways|computer ] or similar | smartphone| these | computer | computer |smartphone Yes Yes services | services |preference
985 225 212 985 559 802 121 568 48 3 205 153 251 - 63 133 157 503 65 429 302 254
22539 5463 4690 22539 13236 18055 2686 12398 998 68 4913 3437 5857 - 1672 2968 3880 10978 1420 10019 6650 5870
13.39 13.49 13.08 13.39 12.97 13.91 13.09 13.84 12.06 4.38 13.77 14.71 13.43 - 10.80 15.06 12.93 13.80 14.14 13.59 13.94 12.41
1.78 1.29 2.28 1.78 1.85 1.78 2.00 1.87 0.84 1.11 1.66 1.74 1.60 - 2.58 1.71 1.38 1.86 1.91 1.77 1.76 1.82
8.69 9.08 8.07 8.69 8.29 9.09 8.06 9.04 8.65 1.86 9.13 9.91 8.84 - 5.77 10.22 8.63 9.07 8.88 8.60 9.27 8.17




Table 7
Usage caps

Base:All respondents in segment 3

Unweighted base
Base

Importance

1 Gb per month
No cap
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Absolutes/col percents

Q94a Q94b Urban/Rural Q29
Around At a General
your At work/ Outdoors | Outdoors Ata family mention -
Not neighbourh| school/ | In other inan inarural | Onthe friend's | member's when away| None/

Total 1-3 4-6 7-10 1-3 4-6 7-10 Urban Rural defined | At home ood university | buildings | urban area area move home home |On holiday | from home | never Other
985 61 286 638 207 341 437 930 36 19 746 276 360 271 342 242 433 - - - - - -
22539 1653 6646 14240 5253 7698 9588 21353 804 382 16484 6337 7561 6050 7603 5437 9688 - - - - - -
13.39 10.77 12.75 13.99 10.85 13.03 15.06 13.27 15.15 16.43 13.58 13.83 14.54 13.38 13.67 13.34 12.96 - - - - - -
1.78 1.13 1.72 1.88 1.11 1.97 1.99 1.81 1.18 1.28 1.92 1.90 1.71 1.49 1.47 1.58 1.31 - - - - - -
8.69 7.16 8.36 9.02 7.39 8.22 9.77 8.55 10.76 11.63 8.72 8.96 9.74 9.09 9.26 8.76 8.83 - - - - - -




Table 8
Price

Base:All respondents in segment 3

Unweighted base
Base

Importance

£15

£20

£25

£30
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Absolutes/col percents

Sex Age Social Class Region
East West Norther | Yorkshi

Midland | East of North | North | South | South Midland | Scotlan n re&

Total Male | Female | 16-24 | 25-34 | 35-44 | 45-54 | 55-64 | 65+ 16-34 | 55+ AB C1 C2 DE ABC1 | C2DE S England |London| East | West | East | West | Wales S Irelan | Hum
985 460 525 119 270 230 207 123 36 389 159 240 311 173 233 551 406 60 90 124 50 117 147 87 46 69 70 20 86
22539 | 11270 11269 | 2652 5912 4261 3853 3155 2705 8565 5860 | 5703 6693 4055 5470 12396 9525 1342 2036 2723 1157 2830 3561 1951 1127 1434 1518 401 2078
33.17 | 3428 32.05 |31.49 29.25 31.60 3458 34.17 4265 29.94 3808 |32.20 33.43 3295 3455 3286 33.87 | 3420 3093 3353 3340 34.06 3446 3430 2950 3354 2496 3552 37.01
21.56 21.81 21.31 |20.29 17.99 20.72 2246 2293 29.06 18.70 25.76 |20.75 2153 20.77 23.55 21.17 22.36 22.32 20.04 2173 2244 2203 2280 21.88 19.49 22.12 1528 20.84 24.01
14.37 15.11 13.62 |[13.29 13.36 1359 1547 14.84 16.74 13.34 1571 |13.62 14.80 1432 14.72 14.26 14.55 15.05 13.20 1491 1470 1488 14.88 1459 13.39 13.34 1156 14.76 15.89
10.32 | 10.49 10.15 8.57 952 10.22 1124 11.27 1156 9.22 11.40 |10.66 10.57 10.33 9.75 10.61 10.00 10.60 10.75 10.29 9.57 11.08 10.20 10.55 9.90 10.12 843 1257 10.69
1.64 1.83 1.46 3.06 2.70 151 1.00 0.53 0.34 2.81 0.44 1.77 1.62 2.21 1.03 1.69 1.54 1.23 1.97 1.63 1.25 1.31 1.16 1.77 1.99 1.72 2.34 3.95 1.65




Table 8
Price

Base:All respondents in segment 3

Unweighted base
Base

Importance

£15

£20

£25

£30
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Absolutes/col percents

Mobile
phone but
Net across all devices (Q11 not Using not
Segments Using Internet Planning to acquire Q9) smartphone|smartphone Better Freeview service
Cannot
From a access the A tablet Improving
desktop | Froma Froma |From some| Internet computer| A mobile A mobile Improving| mobile
computer| laptop | Froma | mobile other inany of | Alaptop |e.g.iPad| phone or |None of | A laptop A tablet phone or Freeview | broadband No
Total | Segment 1| Segment 2 | Segment 3| at home |[computer| tablet phone device |these ways|computer ] or similar | smartphone| these | computer | computer |smartphone Yes Yes services | services |preference
985 225 212 985 559 802 121 568 48 3 205 153 251 - 63 133 157 503 65 429 302 254
22539 5463 4690 22539 13236 18055 2686 12398 998 68 4913 3437 5857 - 1672 2968 3880 10978 1420 10019 6650 5870
33.17 35.53 32.66 33.17 33.36 32.81 32.96 31.39 33.43 52.56 33.64 31.30 33.73 - 34.78 31.49 34.79 30.90 35.20 36.38 29.28 32.08
21.56 23.84 20.13 21.56 21.53 21.38 19.86 20.05 22.80 34.74 21.59 20.23 22.35 - 21.50 20.44 23.97 19.69 22.83 23.26 19.35 21.15
14.37 15.24 14.38 14.37 14.32 14.24 14.16 13.73 15.50 22.79 14.56 13.85 14.90 - 15.30 13.80 14.97 13.52 15.35 15.67 12.76 13.96
10.32 10.48 10.24 10.32 10.44 10.38 10.77 10.30 9.47 11.06 10.32 9.83 10.14 - 10.72 10.08 9.97 10.22 10.88 11.05 10.52 8.86
1.64 1.00 2.48 1.64 1.80 1.59 3.61 1.93 1.00 0.00 1.80 1.95 1.27 - 2.34 1.61 0.67 2.00 1.39 1.50 1.60 1.93




Table 8
Price

Base:All respondents in segment 3

Unweighted base
Base

Importance

£15

£20

£25

£30
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Absolutes/col percents

Q94a Q94b Urban/Rural Q29
Around At a General
your At work/ Outdoors | Outdoors Ata family mention -
Not neighbourh| school/ | In other inan inarural | Onthe friend's | member's when away| None/

Total 1-3 4-6 7-10 1-3 4-6 7-10 Urban Rural defined | At home ood university | buildings | urban area area move home home |On holiday | from home | never Other
985 61 286 638 207 341 437 930 36 19 746 276 360 271 342 242 433 - - - - - -
22539 1653 6646 14240 5253 7698 9588 21353 804 382 16484 6337 7561 6050 7603 5437 9688 - - - - - -
33.17 35.36 33.16 3291 33.72 33.21 32.83 33.21 32.29 32.24 32.75 31.75 31.39 31.06 31.69 32.17 32.51 - - - - - -
21.56 24.00 21.69 21.21 22.52 21.74 20.89 21.56 20.88 22.86 21.10 20.63 20.04 20.14 20.70 20.84 21.08 - - - - - -
14.37 15.41 13.95 14.44 14.64 14.17 14.38 14.44 13.10 12.63 14.24 13.63 13.97 13.55 13.69 14.17 14.07 - - - - - -
10.32 9.17 10.33 10.45 9.85 10.39 10.53 10.32 10.82 9.10 10.37 10.23 10.02 10.06 10.22 10.72 10.62 - - - - - -
1.64 1.08 1.73 1.66 1.10 1.83 1.78 1.64 1.21 2.34 1.85 1.93 2.11 1.88 1.72 1.79 1.51 - - - - - -




