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  Title Page Table Base Description Base

  Standard definition channels 1 1 Base:All respondents in segment 1 & 2 1115

  High definition channels 4 2 Base:All respondents in segment 1 & 2 1115

  Premimum content 7 3 Base:All respondents in segment 1 & 2 1115

  Record 10 4 Base:All respondents in segment 1 & 2 1115

  Watch from library 13 5 Base:All respondents in segment 1 & 2 1115

  Search 16 6 Base:All respondents in segment 1 & 2 1115



RegionSocial ClassAgeSex
YorkshiNortherWestEast

re &nScotlanMidlandSouthSouthNorthNorthEast ofMidland
HumIrelandsWalesWestEastWestEastLondonEnglandsC2DEABC1DEC2C1AB55+16-3465+55-6445-5435-4425-3416-24FemaleMaleTotal

961788117471321371184411210286430654239191385269316316852312632201941226224931115Unweighted base

2254435207526289433542296928459532280224719421156513163640551607450571387607934521435464984386647243210130121253225544Base

13.0314.3718.7216.9017.3917.7718.1417.0815.9117.1216.1015.5716.3117.2116.3916.2117.6516.6313.4919.9013.6713.2316.5618.0219.1620.9816.8016.7316.77Importance

1.411.720.911.490.530.961.461.291.190.971.601.191.051.311.001.121.221.421.101.161.230.921.491.371.231.051.231.241.2310 channels

5.656.688.186.286.296.597.146.646.357.095.715.706.416.666.026.906.956.284.918.255.164.555.937.598.258.256.336.786.5550 channels

6.557.0010.529.1910.5310.579.649.648.899.888.758.739.169.639.468.799.919.267.6711.107.787.519.319.5510.3512.199.369.339.34100 channels

Page 1

Ofcom - UHF Strategy Conjoint DTT JB:11432
Absolutes/col percents

Table 1

Standard definition channels

Base:All respondents in segment 1 & 2



Better Freeview serviceNumber of TV sets in H/HReceiving Freeview serviceFreeviewSegments
Improving

mobileImprovingPart of an
broadbandFreeviewintegrated TVThrough a set-Planning toOn secondary

No preferenceservicesservices3+21Don't knowBothsettop boxgetsetOn main setSegment 3Segment 2Segment 1Total

29715566354234123241994363531234245684285126031115Unweighted base

662334061551511949784757489149451019378752441758815515967090171652725544Base

14.4717.6417.5517.5216.5115.5413.5016.9816.6116.5917.6819.9815.0518.1520.0414.9816.77Importance

2.060.750.991.061.331.465.200.851.361.081.841.131.191.231.221.241.2310 channels

5.548.336.606.656.286.723.396.406.596.636.587.566.067.097.486.056.5550 channels

6.909.2210.4110.149.078.053.829.879.259.119.6111.658.1710.2511.688.069.34100 channels
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Table 1

Standard definition channels

Base:All respondents in segment 1 & 2



Q17Urban/RuralQ94bQ94a
Internet
servicesA DigitalA set top

Interactiveand appsVideo onVideoboxA High
and redUltra highaccesseddemandRecorderenablingdefinition

None ofbuttondefinitionthrough thethrough the(DVR)you to viewready
theseCatch-up TVservicesTVTV3D TVTVsystemHD channelstelevisionNot definedRuralUrban7-104-61-37-104-61-3Total

1465785403911127263447214630194010563534113515614071471115Unweighted base

36391240311517933249364251889665449914123432106924042803189198594129529184340925544Base

14.6217.6417.3316.2617.4015.7819.8117.8817.7017.6316.1217.1316.7617.3618.0614.8617.3616.8614.2416.77Importance

1.750.920.960.781.052.580.990.960.980.961.551.291.231.081.291.311.061.261.811.2310 channels

5.126.997.016.717.216.277.857.036.987.006.497.046.536.917.145.617.106.185.496.5550 channels

7.8010.139.959.419.497.7411.5610.2310.2810.188.839.419.359.849.968.239.779.646.919.34100 channels
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Table 1

Standard definition channels

Base:All respondents in segment 1 & 2



RegionSocial ClassAgeSex
YorkshiNortherWestEast

re &nScotlanMidlandSouthSouthNorthNorthEast ofMidland
HumIrelandsWalesWestEastWestEastLondonEnglandsC2DEABC1DEC2C1AB55+16-3465+55-6445-5435-4425-3416-24FemaleMaleTotal

961788117471321371184411210286430654239191385269316316852312632201941226224931115Unweighted base

2254435207526289433542296928459532280224719421156513163640551607450571387607934521435464984386647243210130121253225544Base

9.029.329.9511.0810.1010.3511.4011.4012.1511.4310.6310.9110.2610.9910.0110.5710.9111.0910.1311.7710.978.8810.1810.6611.4312.279.8811.6110.73Importance

1.841.752.302.271.881.952.292.222.531.991.881.301.962.002.141.732.131.831.822.081.731.941.792.712.102.072.381.662.035 channels

1.492.391.872.291.651.792.732.692.032.242.222.562.361.972.222.531.892.061.602.521.611.582.362.622.073.191.942.452.1910 channels

4.954.465.055.525.385.895.585.896.626.165.906.005.216.104.965.525.886.395.996.326.724.925.104.466.286.374.806.615.6940 channels
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Table 2

High definition channels

Base:All respondents in segment 1 & 2



Better Freeview serviceNumber of TV sets in H/HReceiving Freeview serviceFreeviewSegments
Improving

mobileImprovingPart of an
broadbandFreeviewintegrated TVThrough a set-Planning toOn secondary

No preferenceservicesservices3+21Don't knowBothsettop boxgetsetOn main setSegment 3Segment 2Segment 1Total

29715566354234123241994363531234245684285126031115Unweighted base

662334061551511949784757489149451019378752441758815515967090171652725544Base

9.9513.0010.5611.6510.299.4013.5710.6311.109.8112.2313.399.1911.7213.669.1310.73Importance

2.401.272.041.892.042.324.251.782.131.992.171.632.201.961.682.222.035 channels

2.493.581.752.332.131.985.201.882.162.342.362.522.002.352.432.062.1910 channels

4.487.405.836.445.434.474.406.225.904.926.277.904.516.528.054.395.6940 channels
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Table 2

High definition channels

Base:All respondents in segment 1 & 2



Q17Urban/RuralQ94bQ94a
Internet
servicesA DigitalA set top

Interactiveand appsVideo onVideoboxA High
and redUltra highaccesseddemandRecorderenablingdefinition

None ofbuttondefinitionthrough thethrough the(DVR)you to viewready
theseCatch-up TVservicesTVTV3D TVTVsystemHD channelstelevisionNot definedRuralUrban7-104-61-37-104-61-3Total

1465785403911127263447214630194010563534113515614071471115Unweighted base

36391240311517933249364251889665449914123432106924042803189198594129529184340925544Base

9.5311.4911.8713.2514.5614.6213.8311.9613.3611.5810.959.3010.7912.1310.429.7311.7110.178.5010.73Importance

2.491.781.611.451.392.731.501.631.461.811.722.062.031.722.102.251.712.252.632.035 channels

1.802.282.243.543.234.053.052.182.552.252.271.962.202.552.111.932.402.001.902.1910 channels

4.716.366.857.568.457.967.897.028.046.516.084.645.736.925.454.796.575.283.445.6940 channels
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Table 2

High definition channels

Base:All respondents in segment 1 & 2



RegionSocial ClassAgeSex
YorkshiNortherWestEast

re &nScotlanMidlandSouthSouthNorthNorthEast ofMidland
HumIrelandsWalesWestEastWestEastLondonEnglandsC2DEABC1DEC2C1AB55+16-3465+55-6445-5435-4425-3416-24FemaleMaleTotal

961788117471321371184411210286430654239191385269316316852312632201941226224931115Unweighted base

2254435207526289433542296928459532280224719421156513163640551607450571387607934521435464984386647243210130121253225544Base

34.2933.8829.1529.4230.2229.5329.1030.0628.8128.9932.1831.7430.8530.0530.4731.3329.5330.7134.2125.2032.9836.0133.2528.4726.6823.0131.1329.5530.35Importance

19.7119.0716.1416.1516.7316.8315.1116.6314.7114.9416.4518.3617.2116.1716.8717.6415.6116.9120.5212.1219.8721.4818.8514.2412.9210.9517.2915.9516.64None

12.0612.8110.4611.3810.9110.6312.2511.2612.4111.1513.0012.4011.5811.7111.5811.5811.8411.5211.9010.0311.2212.9012.8412.3010.888.7912.4410.6511.5620 extra for £15 per
month

1.902.902.041.552.321.322.121.702.673.063.081.111.662.211.651.662.222.191.182.851.291.011.592.502.673.131.342.631.9850 Extra for £40 per
month
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Table 3

Premimum content

Base:All respondents in segment 1 & 2



Better Freeview serviceNumber of TV sets in H/HReceiving Freeview serviceFreeviewSegments
Improving

mobileImprovingPart of an
broadbandFreeviewintegrated TVThrough a set-Planning toOn secondary

No preferenceservicesservices3+21Don't knowBothsettop boxgetsetOn main setSegment 3Segment 2Segment 1Total

29715566354234123241994363531234245684285126031115Unweighted base

662334061551511949784757489149451019378752441758815515967090171652725544Base

30.4627.0431.0429.3331.0931.4822.7031.0130.7930.0428.5327.5432.0228.6827.0332.1730.35Importance

16.0214.9217.2815.0117.6418.6514.1016.5616.9816.9214.5412.0319.2214.4311.6419.3616.64None

11.6910.5011.7511.8411.7510.745.2611.7511.7511.1611.9412.8710.8711.7012.8810.8411.5620 extra for £15 per
month

2.521.701.812.681.551.111.792.611.741.732.503.631.092.743.631.081.9850 Extra for £40 per
month
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Table 3

Premimum content

Base:All respondents in segment 1 & 2



Q17Urban/RuralQ94bQ94a
Internet
servicesA DigitalA set top

Interactiveand appsVideo onVideoboxA High
and redUltra highaccesseddemandRecorderenablingdefinition

None ofbuttondefinitionthrough thethrough the(DVR)you to viewready
theseCatch-up TVservicesTVTV3D TVTVsystemHD channelstelevisionNot definedRuralUrban7-104-61-37-104-61-3Total

1465785403911127263447214630194010563534113515614071471115Unweighted base

36391240311517933249364251889665449914123432106924042803189198594129529184340925544Base

30.3529.8229.9629.2128.0130.8326.2829.5828.0529.9230.1730.4730.3529.0429.2932.6829.4130.4133.8030.35Importance

17.7615.4815.7412.2313.7914.8511.0015.1513.4215.8418.6916.6616.6014.6516.2818.8615.4417.0420.1016.64None

10.6912.1712.0310.1911.3810.0412.0812.0111.6811.799.6611.0111.6211.4511.0512.2011.4911.4412.2011.5620 extra for £15 per
month

1.722.252.376.073.524.574.032.833.552.270.122.591.982.931.841.232.361.840.901.9850 Extra for £40 per
month
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Table 3

Premimum content

Base:All respondents in segment 1 & 2



RegionSocial ClassAgeSex
YorkshiNortherWestEast

re &nScotlanMidlandSouthSouthNorthNorthEast ofMidland
HumIrelandsWalesWestEastWestEastLondonEnglandsC2DEABC1DEC2C1AB55+16-3465+55-6445-5435-4425-3416-24FemaleMaleTotal

961788117471321371184411210286430654239191385269316316852312632201941226224931115Unweighted base

2254435207526289433542296928459532280224719421156513163640551607450571387607934521435464984386647243210130121253225544Base

20.2719.5018.8818.1618.7118.8817.2116.9816.8817.9017.6919.4318.3918.3218.4218.3518.3418.2919.0818.0919.9617.7916.7219.0719.2416.4018.5118.1018.31Importance

12.179.9410.9710.2411.1110.619.528.857.219.6510.1010.6310.4010.0910.4410.369.9810.2211.399.2111.9310.609.1010.8510.347.5410.3010.0710.18Free box

7.487.147.036.306.397.276.376.236.646.355.937.576.546.946.516.577.186.636.717.256.886.466.226.198.395.587.056.356.71Option to buy special
box £50

0.421.631.111.831.491.431.461.642.191.851.781.271.461.361.581.321.231.531.001.971.090.871.331.651.013.381.321.621.46Special box £10 per
month
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Table 4

Record

Base:All respondents in segment 1 & 2



Better Freeview serviceNumber of TV sets in H/HReceiving Freeview serviceFreeviewSegments
Improving

mobileImprovingPart of an
broadbandFreeviewintegrated TVThrough a set-Planning toOn secondary

No preferenceservicesservices3+21Don't knowBothsettop boxgetsetOn main setSegment 3Segment 2Segment 1Total

29715566354234123241994363531234245684285126031115Unweighted base

662334061551511949784757489149451019378752441758815515967090171652725544Base

20.2317.1417.7517.5318.2819.9716.5917.4018.3719.1117.4216.0619.5517.1716.1219.5118.31Importance

11.648.569.929.3710.4511.529.459.6610.2210.908.787.9411.509.157.8211.4710.18Free box

7.696.116.426.386.687.434.406.266.886.856.516.167.006.226.186.996.71Option to buy special
box £50

0.892.511.481.871.171.043.441.581.211.452.291.911.121.852.141.101.46Special box £10 per
month
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Table 4

Record

Base:All respondents in segment 1 & 2



Q17Urban/RuralQ94bQ94a
Internet
servicesA DigitalA set top

Interactiveand appsVideo onVideoboxA High
and redUltra highaccesseddemandRecorderenablingdefinition

None ofbuttondefinitionthrough thethrough the(DVR)you to viewready
theseCatch-up TVservicesTVTV3D TVTVsystemHD channelstelevisionNot definedRuralUrban7-104-61-37-104-61-3Total

1465785403911127263447214630194010563534113515614071471115Unweighted base

36391240311517933249364251889665449914123432106924042803189198594129529184340925544Base

19.0417.7517.7116.8916.5015.0116.5817.4517.4817.9119.3418.2818.2917.4018.2219.2617.8718.5019.4518.31Importance

10.909.509.487.318.356.497.739.409.029.7711.589.8310.179.3510.0211.149.7610.2911.5310.18Free box

6.436.826.786.676.344.576.596.526.476.866.837.336.686.476.876.766.796.596.706.71Option to buy special
box £50

1.371.541.442.912.353.722.311.602.171.450.991.041.491.711.451.251.561.411.261.46Special box £10 per
month
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Table 4

Record

Base:All respondents in segment 1 & 2



RegionSocial ClassAgeSex
YorkshiNortherWestEast

re &nScotlanMidlandSouthSouthNorthNorthEast ofMidland
HumIrelandsWalesWestEastWestEastLondonEnglandsC2DEABC1DEC2C1AB55+16-3465+55-6445-5435-4425-3416-24FemaleMaleTotal

961788117471321371184411210286430654239191385269316316852312632201941226224931115Unweighted base

2254435207526289433542296928459532280224719421156513163640551607450571387607934521435464984386647243210130121253225544Base

12.2911.5412.0413.0813.1312.4712.6312.9612.1212.1712.7912.1912.9112.2213.3912.3112.3612.0312.1612.7111.9712.4412.0613.7012.0313.7212.7012.3812.54Importance

5.974.385.096.125.646.305.195.564.144.694.976.125.915.206.265.485.305.075.915.345.856.005.005.675.545.045.525.525.527 days catch up

5.444.905.036.126.715.775.796.286.035.676.466.016.135.726.355.865.625.866.045.256.135.915.936.915.135.416.185.625.9030 days catch up

1.542.301.681.281.601.061.781.581.821.731.680.611.391.541.281.521.701.330.922.040.761.161.611.371.492.841.291.661.4730 days catch up plus
library £5 per month
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Table 5

Watch from library

Base:All respondents in segment 1 & 2



Better Freeview serviceNumber of TV sets in H/HReceiving Freeview serviceFreeviewSegments
Improving

mobileImprovingPart of an
broadbandFreeviewintegrated TVThrough a set-Planning toOn secondary

No preferenceservicesservices3+21Don't knowBothsettop boxgetsetOn main setSegment 3Segment 2Segment 1Total

29715566354234123241994363531234245684285126031115Unweighted base

662334061551511949784757489149451019378752441758815515967090171652725544Base

13.2314.3711.8512.8312.5411.9616.2712.8112.3012.6912.4312.1712.7512.3812.0612.8112.54Importance

5.734.945.555.215.835.744.135.655.515.644.924.406.164.754.206.245.527 days catch up

6.698.085.095.956.065.5910.296.235.755.975.495.566.145.685.486.145.9030 days catch up

1.391.561.481.901.081.121.071.431.381.392.182.111.042.062.271.031.4730 days catch up plus
library £5 per month
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Table 5

Watch from library

Base:All respondents in segment 1 & 2



Q17Urban/RuralQ94bQ94a
Internet
servicesA DigitalA set top

Interactiveand appsVideo onVideoboxA High
and redUltra highaccesseddemandRecorderenablingdefinition

None ofbuttondefinitionthrough thethrough the(DVR)you to viewready
theseCatch-up TVservicesTVTV3D TVTVsystemHD channelstelevisionNot definedRuralUrban7-104-61-37-104-61-3Total

1465785403911127263447214630194010563534113515614071471115Unweighted base

36391240311517933249364251889665449914123432106924042803189198594129529184340925544Base

13.1012.3212.3912.9712.3412.4312.0212.3812.9212.1113.2912.6812.5312.6212.5612.4512.2912.5413.5412.54Importance

5.785.225.144.334.235.034.095.315.035.155.685.905.505.225.465.855.125.666.655.527 days catch up

6.475.895.905.885.805.425.585.845.965.597.505.095.915.885.656.205.645.986.725.9030 days catch up

1.331.481.622.982.221.992.251.561.961.571.311.781.461.741.651.031.691.420.761.4730 days catch up plus
library £5 per month
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Table 5

Watch from library

Base:All respondents in segment 1 & 2



RegionSocial ClassAgeSex
YorkshiNortherWestEast

re &nScotlanMidlandSouthSouthNorthNorthEast ofMidland
HumIrelandsWalesWestEastWestEastLondonEnglandsC2DEABC1DEC2C1AB55+16-3465+55-6445-5435-4425-3416-24FemaleMaleTotal

961788117471321371184411210286430654239191385269316316852312632201941226224931115Unweighted base

2254435207526289433542296928459532280224719421156513163640551607450571387607934521435464984386647243210130121253225544Base

11.0911.3911.2511.3410.4411.0111.5211.5214.1212.3910.6010.1611.2811.2311.3211.2211.2211.2410.9412.3310.4511.6511.2210.0911.4513.6310.9811.6311.30Importance

4.474.185.145.154.974.684.794.955.135.104.134.234.694.764.624.784.764.774.585.354.085.304.853.825.195.574.944.574.75Basic guide

5.695.885.655.804.675.585.605.147.915.805.094.825.645.385.985.235.325.465.865.685.556.315.704.314.447.504.966.145.54Interactive guide

1.280.880.821.061.200.761.211.821.541.691.281.401.231.261.071.421.271.250.901.491.110.601.001.881.711.151.341.161.25Advanced navigation £3
per month
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Table 6

Search

Base:All respondents in segment 1 & 2



Better Freeview serviceNumber of TV sets in H/HReceiving Freeview serviceFreeviewSegments
Improving

mobileImprovingPart of an
broadbandFreeviewintegrated TVThrough a set-Planning toOn secondary

No preferenceservicesservices3+21Don't knowBothsettop boxgetsetOn main setSegment 3Segment 2Segment 1Total

29715566354234123241994363531234245684285126031115Unweighted base

662334061551511949784757489149451019378752441758815515967090171652725544Base

11.6710.8111.2511.1411.2811.6517.3711.1810.8411.7611.7210.8711.4411.8911.0811.4111.30Importance

4.653.515.074.644.655.139.174.264.655.045.134.684.734.644.734.774.75Basic guide

5.944.625.575.315.745.7310.065.665.235.945.084.646.055.644.765.965.54Interactive guide

1.262.440.991.341.151.210.591.351.310.941.821.660.961.731.721.001.25Advanced navigation £3
per month
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Table 6

Search

Base:All respondents in segment 1 & 2



Q17Urban/RuralQ94bQ94a
Internet
servicesA DigitalA set top

Interactiveand appsVideo onVideoboxA High
and redUltra highaccesseddemandRecorderenablingdefinition

None ofbuttondefinitionthrough thethrough the(DVR)you to viewready
theseCatch-up TVservicesTVTV3D TVTVsystemHD channelstelevisionNot definedRuralUrban7-104-61-37-104-61-3Total

1465785403911127263447214630194010563534113515614071471115Unweighted base

36391240311517933249364251889665449914123432106924042803189198594129529184340925544Base

13.3610.9910.7311.4211.2011.3211.4810.7510.4810.8610.1312.1411.2811.4411.4411.0211.3711.5110.4611.30Importance

5.884.554.355.404.554.894.634.394.364.524.174.974.764.704.864.694.605.144.314.75Basic guide

6.625.395.234.495.105.335.035.114.835.144.876.385.515.505.525.585.625.465.435.54Interactive guide

1.361.261.262.081.561.761.831.241.271.351.661.041.251.381.301.081.351.111.271.25Advanced navigation £3
per month
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Table 6

Search

Base:All respondents in segment 1 & 2


