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Chairman's Foreword
This second annual report of the Cable Authority, whi le pointing to the progress
which has been made during the year, must inevitably reflect some
disappointment with the slowness of that progress.

In my forew ord to our first report , last year, I commented on the foolishness
of doubting the long term prospects for cable because its initial development had
not been faster. That comment is still true today. Progress is slower than we had
hoped yet the fundamental question is sti ll not whether cable wi ll develop but
when.

We still need badly to get more cable into the ground . Only in that way can
its potential be demonstrated more clearly. At the time of our last report we had
hoped that the ensuing year would see cable becoming more firmly established
so that there would be firm signs to cable operators of the return on the large
capital investment required to install a cable system. Only w hen this happens w ill
it seem worthwhi le to investors to develop the innovative new services w hich
w ill mean so much in the future. W hile the cable market remains so small. and
grows so slowly, those with imaginative ideas for exploit ing the full capabilities
and enormous potential of such a flexible medium are discouraged. In the
circumstances much is being accomp lished, but the apparent remoteness of a
commercial returnis a disincentive.

Clearly investors are still not w holly convinced of the sense in invest ing in
broadband cable systems. It is lack of finance which is restr ict ing cable's
deve lopment and causing problems both to exist ing operators and to those with
franchises w ho are st ruggling to make a start. It causes problems too to the
Authority in inhibiting our ability to pursue a contin uing franchising programme .
Yet inte rest in cable grew during the year; it is to be hoped that it will soon be
translated more frequently into the reality of investment!

It is worth noting that there is evidence both of foreign interest and foreign
investment in British cable from inside and outside the EEC. The removal of the
restr ict ive requirement in the Cable and Broadcasting Act that no-one outside the
EEC may contro l a cable operation wou ld increase that foreign interest and
investment and perhaps also help to focus the atte ntion of national investo rs in
the UK.

The publication by the Peacock Committte of its vision of the cabled society
with access to a multi tude of television channels also helped to stimulate interest
in consumer choice in television, as did the granting by the IBA of a franchise for
three channels of satellite broadcasting founded , as cable is, on the expectation
that a commercial market exists for more telev ision.

DBS is founded on nothing more than that. Cable is founded on much more ,
Not merely does cable release telev ision - and radio - from the const raints of
scarce frequencies to an abundance wi th wh ich DBS cannot compare, it opens
the way to a host of non-entertainment services for businesses in cabled areas as
well as households. The legislat ive framework encourages cable operators (wh o
in any event will be the principal "customers" for DBS) to engage not only in
competing for television viewers but in providing competit ive telecommunicat ion
services.

I believe that the future for cable is a bright one. I hope that the coming year
will see that perception spread more widely.



MrJon Davey
Director General
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1
Reviewof
theYear

During th is year, the Authority was able to feel for the first time that cable wa s
gradually becomi ng an established reality. Although the industry is sti ll in its
infancy, the year saw many signs of real progress.

In the course of the year, the operators of six brand new cable systems
completed thei r fi rst full year in business . At the same time, Swi ndon - the
pioneer of the new systems - completed its second year and commenced its
second phase of development . One new broadband system, in Ealing, we nt live
for the first t ime. In the course of the year, the number of homes connected to
cable rose by 34% .

The sense of progress lay in much more than these mere numbers. The
choice of television which is at present cable's principal att ribute strengthened
conside rably. But, potentially of greater importance, a number of steps were
taken towards the establishment of a range of other services w hich are likely to
be of considerable long term signif icance to the development of cable.

Planning went ahead between Me rcury Communications and several cable
operators for the provision of an alternative telephone service using cable
systems. Mail order companies explored the use of cable for electronic home
shopping. Security com panies and cable operators discussed the provision of fire
and security alarms via cable, whi le the potential for wa rden call systems and
panic buttons was also recogn ised. The use of cable systems for interactive
educat ion and energy control w as the subject of study, while individual cable
operators looked into various other services which they could supply to business
or instit ut ional users in their areas.

On the programm ing front, cable has assumed an aston ishing maturity
conside ring the tiny audience so far connected to cable systems. This is largely
as a result of the attention which the programm e providing companies have given
to building up audiences elsewhere in Europe w here cable systems are more
numerous and extensive. One of the new channels to start up in the course of
the year, Super Channel, is aimed specifically at a European audience. Some
other channels have steadily expanded from their British base into other European
count ries as a means of building their audience and their revenues and thereby
ensuring their survival and their ult imate success .

But exports to Europe, important thoug h they may be, are by no means the
only facto r in the strengthening of cable programm ing. Some channels
(particularly the film channels) still confine themselves to Britain. During the year
a new film channel, Star Channel, started up wh ile another, Bravo, went over to a
tw entyfour hour service. Super Channel broadened the choice of gene ral
programming offered to cable viewers. Other channels developed programme
ideas and concluded fresh deals. The interactive Cable Juke Box was tr ied out ,
w ith overwhelming success. New ground w as broken by programm ing at the
very local level.

Cable audience s found themselves drawn more and more away from
broadcast programmes. Audience research in cabled home s showed that in the
cou rse of twelve months the proport ion of viewing time spent watching cable
channels rose seven percentage points. While ITV and BBCl still represent core
view ing, cable households spend more tim e w atching the cable film channel
(usually Prem iere) and Sky Channel than they do BBC2 and Channel 4.



Faster progress is needed

For the new broadband systems to have passed anothe r 100,000 homes and for
an extra 50,000 homes to be connected to cable is a clear sign of progress. It is
how ever a level of progress w ith w hich the Authority cannot feel satis f ied. It
represents only a tiny step towards the w idespread cabling of the country. The
rate of progress needs to be very much higher if the country IS to gain the full.
benefits of broadband cable in the foreseeable future. It IS not merely a question
of the scale on which the benefits wi ll be available: there is a real sense in w hich
a certain critical mass is required before cable can realise its poten tial. The
programme channels need audiences; and non-entertainment services w ill be
comp rehensive ly developed only w hen cable is able to provide markets of a size
to justify them .

The slow ness of cable's development is therefore frustrating, to the
Authority as well as the existing cable operators, aspirant cable operators,
programme provide rs and potential users of cable systems. W hy is progress not
faster]

A numbe r of difficult ies can be identifie d. But most of them have the ir roots
in one prime problem: lack of investment. The major constraint on the speed
with which cable systems are constructed lies in the shortage of finance . This is
a problem to which the Authority drew attention in its fi rst Annual Report , last
year. The year under review saw litt le sign of the problem being solved.

Contrary to the approach taken in other European countries , the investment
in cable in the United Kingdom is left enti rely to the private sector - to those w ho
think that they can earn a return from the large capital expenditu re needed for
wha t is a major infrastructure projec t. That return can only be long-term and,
because the industry is new , there is so far no evidence of the size of the returns
that can be made. The typ ical investor react ion so far has therefore been cautious.

This is not to underrate the extent of the investment so far. Over the last
two years the investment in cable construction - leaving aside programming and
othe r aspects of cable - has been of the order of £60 million, a substantial
expression of confidence in the future of cable. But if the expectations of four
years ago we re to have been realised, five times that amount would have been
required.

Part of the eff ect of the lack of finance is that not one of the franchises
granted by the Authority had begun full operations by the end of the period under
review . Only one of the eleven had reached the stage, having successfully raised
its finance, of being issued with the Authority 's full licence, and that one - East
London - swi tched on shortly afte r the end of the year covered by this report.

Another part of the effect was the Authority's inability during the year to
advert ise any new cable franchises. The Autho rity is guided by demand in
deciding the stage at w hich specific areas should be advert ised and applications
for the franchise invited . Although interest was expressed in a number of new
areas during the year, the Authority concluded, taking account of the experience
of those to whom franchises had already been awarded, that it wou ld be wrong
to advertise at this stage new areas for which eithe r no one was ready to apply or
the financing of a new system wo uld be just as problematical.
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2 TheWork of
the Authority

The year has seen considerably less activity on the franchising of new cable
systems. Tw o new franchises were awarded during the year. One was for
Southam pton and Eastleigh, the tw o applications for w hich had been left over
from the previo us year. In the event. one application was wi thdrawn and in
September the Autho rity agreed to award the franchise to Southampton Cable
Ltd.

At the end of the previous year, the Autho rity had invited applications for a
franchise for Luton and South Bedfordshire. One application w as received and,
having follow ed the usual consultat ive and evaluative processes, the Authority
decided in July that -the application, from Cablevision Bedfordshire Ltd, should be
approved.

As has already been explained, no new franchises were advertised during
the year. In the second half of the year, more new areas w ere discussed wi th
inte rested group s than for some time, but none of these reached the point of a
public advertisement befo re the end of the year.

The second half of the year also saw a growth in the number of applications
for SMATV licences. A number of such licences were granted and seve ral
syste ms w ere swi tched on.

During the year, the Autho rity decided to modify the licensing rules for
SMATV systems and for old 'upgrade' systems in one respect. It had originally
been decided that. in order to strike a balance between giving precedence to
broadband franchises and giving confidence to those constructing new SMATV
syste ms, a licence term of 5 years should be fixed. Recognising that in many if
not most cases, a renewal would be granted at the end of 5 years, the Aut hority
concluded that additional reassurance could be given to SMATV operators by

THE AUTHORITY'S ROLE

The Auth ority came into existence on 1 Decemb er 1984 as a result of the Cable
and Broadcasting Act 1984. The Authority is charged by Parliamen t with

• grant ing franchises for the installation and operation of large-scale
broadband cable systems

• licensing the provision of cable programm e services in addition on older
syste ms (upgrades) and new smaller systems ISMATV)

• licensing the provision of television for public showing

• draw ing up codes on programme standards, advertisi ng pract ice and
sponsorship

• exercising oversight of cable programmes to make sure that the rules are
kept

• exercising its licensing functions in the way that best promotes cable
services, especially those on the new generation of broadband systems.
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changing to a rolling term subject to termination with three years' notice. The
three year notice is sufficient to protect the interest of any new franchisee
proposing to install a full broadband system in the area; but it is of signif icant help
to the existing operator w hose system may need further investment to know
that, if he has not been given notice by the Authority , he has at least three years'
further use of his system.

Other issues w hich had to be considered during the year included a numb er
of questions surrounding the licensing of restricted services. This has turned out
to be a grey area of cons iderable complexity w here developing practice has
exposed a number of anomal ies in the cable programme and teleco mmu nications
licensing regimes. More radical steps than the Autho rity can take may be
necessary if legitimate new businesses are not to be stifled at the outset.

CODE OF PRACTICE ON PROGRAMME SPONSORSHIP "

1. TYPES OF SPONSORSHIP

A programme is deemed to be sponsored if any part of its cos ts of
production or transmission is met by an organisation or company
other than a Cable Operato r or recogni sed Programme Provider. For
convenience. operato rs and prov iders are ref erred to in thi s Code
as programmers.

Sponsored prog rammes may invo lve one or more of the follow ing :

il coverage of all or part of a sponsored event;

ii) supply to a progr amme ma ker of goods or services at less than
w holesa le cost;

iii) funding, in part or in total . of the cos ts of a programme's
production or transm ission.

These three broad catego ries of sponsorsh ip are dealt with below
in sect ions
2 - 4.

2. COVERAGE OF A SPONSORED EVENT

i) Where (a) an eve nt will take place regardless of w heth er it is
covered In a cable prog ramme, and (bl the full cost of coverage is
me t by the prog rammer, the programme is not deemed to be
sponsored and the provisions of this Code do not apply , O the r
Authori ty Codes mu st sti ll be observed (see section 5 (i)),

iO In all other cases, sect ion 4 (below) shall apply.

3 . THE SUPPLY OF GOODS OR SERVICES

i) Progra mme makers who accept goods or services from suppliers
at less than w holesa le cost may give an acknowledgement in
sound or text at th e beginning or end of the programme, which
may inc lude a brand nam e and a brief adverti sing copyline in
support of the product.

No undue prom inence should be given in the programme to
goods suppl ied in th is way.

ii) Prizes in game shows

In addition to (i) (above). a seco nd ackn owledg em ent to the
supplier may be given once during the program me. This
ackn owledgement may include a brand name but not a copyline .

iii) Programmers may accept informational services at reduced or
no charge in ret urn for a screen acknowledgement to the
information prov ider, which should appear in a prope r proportion
to the in formation displayed .

4. FUNDING BY SPONSORS

Sponsors may provide funding to programmers in two ways:

a) In a wa y that gives the sponsor no editor ial involvement
whatsoev er (for example, by contributing to the costs of the
acqui sit ion of a previ ously-mad e programme, or by contributing
to the cos ts of product ion of a cable programme where total
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editorial control rests w ith the programmer). This type of
sponso rship is referred to below as underwri ting.

b] In a way that g ives the sponso r editorial involvement, permi tting
him to exercise an influence over a progr amme' s content or
selection. This type of sponsorship is referred to below as
commiss ioning (the ultim ate form of commissioning would be
where the sponsor provided a programme which he had made
himself).

In either case, it is the programmer wh o is ult imately resp onsible
for ensuring that the programme's conten t complies w ith the
Authority's Codes .

i) Underwriting

A spo nso r who underwrites part o r all of the cost of a cable
programme must receive a credit immediately before o r aft er
the prog ramme wh ich may contain a sho rt ccpvline.

ii) Commissioning

A sponsor who commission s a cable programme m ust be
credi ted in sound and text immediately before and after the
programme. Such a credit

a) may contain a short copyli ne;

b) m ust use the word 'spon sored' in vis ion

cl must deta il for the viewer any of the spon sor 's (o r his
associates ') products, commercial activities or special interests
not named w hich are relevant to the programme's subject
matt er. This informat ion shoul d be present ed in a straightforward
factu al mann er.

S. APPLICATION OF OTHER CODES

il Prog ramme Codes

All programm es, whethe r sponsored or not, are equally subject
to the Author ity's Code of Standards and Practice in Cable
Program mes. Sponso red programmes sho uld no t, therefore,
disp lay any undue em phasis on the products, services or name
of a sponsor or his associates . Where, in the Author ity's opinion.
a programme contains an undue element of advertisment it may
be treated instead as an 'mfomercial' and be subject to the Code
of Advert ising Standa rds and Pract ice I'the Advertising Code ').

iil Sponsorship Credits

A sponsor's cre dit and any associated product copyline must
comply (in terms of content) w ith the Advertising Code .

Cred its may be inserted in break s w ith in a cable programme
service at the discretion of the Prog rammer. Each insertion of a
credit (with or wi thout copyline) counts as advertising when
determining the total advertisi ng t ime on that se rvice wi th the
except ion of the manda tory credits requ ired by Section 4 of th is
Code.



The regulation of content

The Authority made further progress w ith establishing the rules for cable
programmes. The 'Green Code' on Sponsorship w hich had been adopted in
December 1985 was reviewed during the year in the light of experience and of
the comments made on it. It had stood up to testing extremely well and the
Autho rity decided that, with only minor adjustments, it could be adopted more
formally.

New guidelines on the show ing of feature films were also adopted. The
Authority had initially applied guidelines drawn up by the Home Off ice before the
Authority was established but thought it right that programm e companies should
accept the responsibility for establishing their own arrangements for ensuring the
suitability of the films they show. The new guidelines are framed accordingly.

iii) Spot Ad vertising

Programmers are f ree to off er spo nso rs spot advert is ing in
break s be for e. du ring or after the program me . All suc h
advertising mu st ob serve the provis ions of the Advert ising Code .

6. RESTRICTED/PROHIBITED SPONSORS AND
PROGRAMMES

il Unacceptable Products

Goods or services wh ich are excluded from cable adverti sing by
the Adve rtising Code (e.q. c igarettes) are not acceptable for
sponsorship, other tha n as descr ibed in Section 2 (i) (Cove rage of
Sponsored Events).

No sponsor's credi t is acce ptable w hich, in the Authonty's
opi nion, would publ icise direc tly or indi rec tly any good s or
servic es so excluded.

A spo nsor is not acceptable for a part icular prog ramme if his
advert isements coul d not (unde r the Adve rt ising Code ) appear in
or around that programme.

ii) Polit ical Spon sorship

Any organisa tio n whose aims and objectives are wholly or mainly
of a political nature is prohibi ted from cable prog ram me
sponsorshi p.

Spo nsors hip by non-polit ical organ isat ion s is not acceptab le
w he re the sponsoring of a programme is directed towards any
politi cal end or has any relat ion to any indu st rial dispu te.

iii) News and Curre nt A ff airs

News and cu rren t affai rs programmes may not be sponsored
other tha n w ith the specific approval of the Autho rity.

NOTES FOR GUIDANCE

(The num bered paragraphs correspond to the sections of the Code).

2. The arrangements described in Section 2 w ill not be t reated as
applyi ng where the programmer has been infl uential in setting
up the event and/or the spo nsorship of it. In this situa tion the
rules abo ut prohibited sponsors (see Section 6) will apply and. in
partic ular. spo nso rship of an event by a cigarette brand or
tob acco hou se w ill not be acceptab le . Where th e event takes
place in the UK. the programmer' s influence w ill normally be
presumed. This would not preve nt prog ram mers fro m
pu rchasing the rights to ove rseas tobacco spo nso red events
base d on the mate rial's prog ramming merits .

4.(i) Underwriting

Suita ble expressions m ight inclu de 'presented by' or 'brought
to you by ' ,

4 .(ii) Commissioning

Each programmer is encouraged to develop uniform
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presentation of credits w here programmes have been
commissioned. Devices to achieve this migh t incl ude
standardising the typeface, co lour and text of an
announce me nt so that it becomes readi ly accepted as a labe l
in much the same way as " There now follow a Party Polit ical
Broadcast ..."

6.li) The use of a tobacco company's house name as an
underw riti ng o r co mmissioning credit w ould normally be
conside red unacceptable by the Au thori ty as indi rec tly
pu blic ising ciga rettes,

6.(ii) Politi cal Sponsorship
This clause places no rest rict ions on cable ope rato rs' ability to
offer local channel access to bot h polit ical and non-political
organisa tions representing a wide diversit y of opinion, no r on
the freedom of programmers to offer 'opinion' time to anyo ne
they wish, subject only to the Prog ram me Code .

The sponso rshi p of political programming is not ruled out. The
test for considering spo nsorship by a non-politi cal org anisat ion
or company should be whether the de cision to sponsor that
prog ramme has the purpose of prom ot ing a poli tical end or is
related to an indust rial di sput e. In making th is judgement , the
inte rest of the spo nsor in the political end or the industrial
dispute will clea rly be releva nt.

Bfivl News
This clause places no restr ict ion on documentary sponso rship.
Programmers should co nsult the Authority in advance if in
doubt abou t the dist inct ion betw een news and cu rrent affa irs
and doc um entary mater ial.

The Authori ty has a part icular duty to ensure the impartiali ty
of news and theref ore w ill co nsider sponsorship in this area
only by underwritin g.

'brief'

The Auth ority would not norma lly exp ect co pylines contained in
credits given und er Sectio n 3 to exceed f ive seco nds.

'short'

The Authority would not normally expect copylines contained in
credi ts given under Section 4 to exceed ten seconds .

'undue emphasis's

Some consi deratio ns might be

i) Are these product s/services consonant w ith the argument or
ge rmane to the plot of the programme. or are they obtrusive and
contrived? Would a viewer be left wondering why they had bee n
included?

ii) Is the came ra dwelling on the products/services? Are they in
close -up fo r no good reason ?

iii) Without the opening or closing credits, would it be possible to
deduce the identity of the sponsor?



Various steps were taken in relation to the control s applied to advertising on
cable. First. in relation to the amount of advert ising allowed on cable, the
Authority questioned the principle of imposing restr iction s. However, in the light
of sect ion 12(31of the Cable and Broadcasting Act 1984, the Authority made a
formal dete rmination of how the law should be applied. Against the statutory
criterion set out in that provision, and having consulted the IBA as the Act
requires, the Authority decided that Sky Channel and Super Channel should have
applied to them the same limits on the amount of adverti sing as are applied by
the IBA to Independent Television. None of the other cable channels presently
provided, national or local. needs to keep to those limits, though some
particularly the film channels - have no plans for carrying any advertising .

Detailed procedures for advert ising copy clearance were introduced during
the year. A manual was produced for designated copy clearance offi cers of
programme com panies and cable operators and a series of semi nars were held
to ensure that the requirements and the pitfalls were we ll understood.

The first steps were taken to establish the Authority's own Code of
Advertising Standards and Practice, varying at some points from the IBA's well
establ ished Code, which was a convenient mode l to follow at the outset. Wo rk
was undertaken in the fields of financial advertising and charity advertising to
draw up rules more appropriate to the diffe rent wo rld of cable, but this was not
concluded during the year. The experimental approval of adverti sing for sanitary
protection products generated few problem s; this kind of advertising has in any
case been widely accepted in other European count ries, where some of the cable
channels have the larger part of their audiences.

Spreading the word

The Authority devoted considerable effo rt during the year to promoti ng
awareness of cable, especially in the financial comm unity and among those w ho
might be poten tial users of cable systems to provide othe r services . We ll over a
hundred presentations were made or other discussions undertaken and the
increase in interest in cable dur ing the year was notable.

Apart from the bilateral meetings continually undertaken by the Autho rity' s
staff , and the opportunity taken to speak at conferences and contribute art icles,
the Authority took three special initiatives during the year. In July, a number of
City analysts and others were invited by the Authority to visit the Cable '86
conference and exhibition in Brighton and to attend a spec ial lunch to honour the
occasion, at w hich Lord Orr-Ewing kindly spoke.

In October. in association with the Institute of Chartered Accountants of
England and Wales and to mark Industry Year, a special seminar on the
development of cable, moderated by the Chairman, was organised for an invited
audience. Geoff rey Pattie. Min iste r for Info rmation Technology, Professor Bryan
Carsberg, Director General of OFTEL, Pat Keller, Managing Director of GEC
Communicatio ns, and Sir Kenneth Cork all accepted the Authority's invitatio n to
participate in an interesting and successful occasion.

In November the Authority organised a small stand at the CIMAP Exhibit ion
in Birmingham to bring to the atte nt ion of those atte nding how broadband cable

THE AUTHORITY'S SENIOR STAFF

Jon Davey
Keith Miles
Tony Currie
Chris Quinlan
Edward Mercer

Director General
Director of Finance and Operations
Contro ller of Programmes (from January 1987)
Contro ller of Advertising
Secretary to the Authority

(Kevin Morrison, who had been Directo r of Services, left the Authority in
December 1986)
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systems could be used to provide the means of linking premises for the purpose
of generating greater benefits from computerised control systems . A great deal
of interest was created, even though cable's presence was arranged at very short
notice.

Safeguarding cable's int erest s

The Author ity also took care to ensure that cable's interests were represented in
various policy debates which took place during the year. The most important of
these arose from the report of the Peacock Committee, That report brought
forcibly to public atten tion the radical changes that are under way in the wo rld of
broadcasting . It saw how fundamentally different would be the way in which
television wo uld be used w hen the country was cabled and real multiplicity of
choice w as wi despread. The Authority welcomed the report as a valuable
cont ribution to the debate whi ch needs to take place about the future of
broadcasting. In making comments to the Government on the Committee's
recommendations, the Authority felt able to support some but expressed
reservations about others.

In particular, the Autho rity disagreed with the Commi ttee as to the best
ways of securing the speedier cabling of the country. Rather than to attempt to
stee r an unwi lling British Telecom in the direction of being a national common
carrier, deprived of the right to provide services over the new networks it w ould
be encouraged to install, the Authority proposed the stimulation of greater
competition. Tw o particular proposals we re put forward to the Governme nt, one
for an earlier announcement of the end of the telephone duopoly, presently
planned to be reviewed in 1990, and the other for the duct network to be
regarded in common carrier terms, wi th greater pressure for existing ducts to be
shared on appropriate financial terms and the encouragement of the public
installat ion of new ducts utilising sources of finance not available to private
businesses.

The Authority followed during the year the European debates on
inte rnational agreements on television. Unlike the existing broadcasters, the
Authority had expressed support for the need for a common approach towards
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trans-frontier television in order to remove the barriers in the way of the
development of new satellite services and to give regulatory agencies such as
the Authority reassurance as to the services originating beyond their jurisdict ion.
The Authority continued to press for agreeme nts on advertising standards 
presently the major obstacle in the acceptability of one country's television in
another - but joined wi th others in this count ry and elsewhe re in deploring the
erection instead of new hurdles in the shape of quota requirements.

The Authority has unrivalled credentials in putti ng forward views on the
regulation of trans-front ier telev ision since it is the major regulatory agency for
European satellite television. This flow s from the lead that the United Kingdom
has built up in the provision of new television channels aimed at cable systems
but distributed by satellite and thereby available in a number of countries. One
problem that the Authority has encounte red is that , leaving aside Pan-European
hurdles, domestic legislation has yet to come to terms w ith this new situation.
For example, the Financial Services Act 1987 is one statute that, by quite properly
regulating wh at goes on in this country, may nevertheless unw itt ingly have an
adverse effect on the development of services catering for audiences elsew here.

Key to Map:

Government's eleven interim franchises •
Cable Authority' s f irst franchise areas iJ>
Older systems providing new services •

•
•

•
@

•
•• ••

• ••
•.@
·@4•• .~ .. ••

•

•
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3 The Cable Industry

On 31 March 1987, eight new broadband cable systems were operational. They
w ere (in the orde r in which they switched on) Swindon, Aberdeen, Coventry,
Croydon, Glasgow , We stm inster, Wind sor and Ealing. One other - East London
(New ham and Tow er Hamlets) - wa s about to swi tch on, and did so on 6 April.
Two other franchises had started operations on a more mode st scale, Camden by
constructing and sw itching on a smal l pilot scheme and Luton and South
Bedford shire by taking over an old system in the ir area and operating that in the
meantime.

Television choice: Clyde Csblevision 's transmision control
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THE 'FIRST ELEVEN' FRANCHISES

The Government announced in November 1983 the
award of interim franchises for pilot projects in eleven
areas. The areas were

Aberdeen
Belfast
Coventry
Croydon
Ealing
North Glasgow
Guildfo rd
South Liverpool
Sw indon
Westminster
Win dsor, Slough and Maidenhead

FRANCHISES AWARDED BY THE AUTHORITY

Since the Authority w as established, it has awarded a
total of eleven new franchises. The areas are

Bolton
Camden
Cardiff
Cheltenham and Gloucester
Edinburgh
Luton and South Bedford shire
Newham and Tow er Hamlets
Preston, Chorley and Leyland
Southampton and Eastleigh
Wandsworth
W est Surrey and East Hampshire

A new infrastructure :installing cable in Croydon
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The broadband franchises have a status in the cable industry beyond the
number of subscribers they serve. They represent the future of cable. Moreover,
they are the systems to w hich the Authority is required by law to accord
precedence over others. Thus old syste ms w ill have to give w ay to new w hen
franchises are awa rded; and small SMATV systems will not be licensed in an
area covered by a franchise.

Nonetheless, the new cable franchises - all of which are still in the course of
construction - so far account for only a small proport ion of the cable audience.
Most cable viewers are connected to the old systems in many parts of the
country installed originally to overcome problem s of poor television reception.
Some of these systems are as large as some franchises w ill be when they are
fully built : that in Hull. for example, passes 76,000 homes. The main difference
between these systems and the franchises lies in their capabilities and channel
capacity . Most of them have no mo re than four television channels and no
interactive capability or addressability at all. They are the refo re unable to delive r
eithe r the range of television choice or the new interactive services which the
new generation of systems w ill offer.

The year saw fresh publicity being given to satellite television, often
suggesting mis leadingly that this wa s something quite distinct from w hat cable
w as already offe ring. Some cable operators capitalised on wh at w as apparently
seen as a more glamorous concept by selling an easier and cheaper form of
"sa te llite television", even though most cable operators are providing a service
w hich is more than just satellite television. In the even t the new customers
wa tchi ng satelli te television during the year overwhelmingly used cable instead
of an individ ual satelli te dish to obtain their programmes.

The interest in sate llite television and the realisat ion that communal
reception was bound to be more cost-effec tive than a host of individual receiving
dishes (apart from being less detrimen tal to the environment ) led, particularly
during the latter part of the year, to increased activity in the SMATV segment of
the industry. The Authority granted (14) licences for SMATV systems and had
(53) applications for such licences outstanding at the end of the year.

Audience measurement

The numb er of homes subscribing to cable programme services increased
signif icantly during the year, from 143,857 in 1986 to 193,173 in 1987, an increase
of 34% , w hile the total of homes passed by cable syste ms increased by 20%,
from 995,000 to 1,190,000. At the beginning of the year the Auth ority took over
from the Cable Television Association the task of collecting and collat ing the raw
information about the number of cable viewers. Processed into total numbers for
the United Kingdom as a w hole (and including for this purpose the Channel
Islands). the figu res were passed at quarterly intervals to the Joint Industry
Commi ttee for Cable Audience Research (JICCAR) and published under their
auspices.

JICCAR also undertook, thro ugh Survey Research Associates, a mo re
detailed sweep of cable audience research, timed to follow exactly twelve
months afte r the previous survey in November 1985. Some of the result s of this
research are summarised in the next two pages.

11



THE CABLE AUDIENCE

200 Homes connected to cable ('OOOl

HOW THE AUDIEN CE IS GROWI NG

Betw een January 1986 and
April 1987. the number of
homes passed by cable systems
providing new programm e
services increased by 22% . The
number of homes connected to
those systems increased in the
same period by 52% .
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Source: JICCAR Establishment data

W HO A RE THE AUDIENCE?

Characteri sti cs of cable homes
Cable households

- are larger (3.56 people)
- are more likely to have a video
recorder (50%)

- are more likely to have more
than one TV (54%)

- spend more time watching
television (5.6 hours a day)

than the national average
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WHICH CHANNELS DO THEY RECEIVE?

By socio-economic grou p
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W HAT ARE THEY WATCHING?

The JICCAR survey in November 1986 found that over all the cabled homes
surveyed, about 28% of viewing tim e was spent wa tching cable programmes as
opposed to broadcast television. The equivalent percentage in Novem ber 1985
was 21%. How ever, since the sample included many homes wi th only one cable
channel, this figure understate s the proportion of viewing of cable programm es
in homes with more choice of channels.

BBC1
Film Channe,II- __.J..__'"

BBC 2 r---.....:::~~_.

Children's
Channel

__--_~ITV.

Film Channel

BBC 2

Channel 4

Children's
Channel

In typical cable homes,
receiving a range of channel s

In homes receiving a cable film channel

(Share of viewing; all individuals averaged over 4 weeks)

Source: JICCAR November 1986

THE PATIERN OF VIEWING

Compared wi th broadcast television. the viewing of cable channels is part icularly
strong in the mornings. late at night and on Sundays. This graph show Sunday
viewi ng

Proportion of
the Cable population
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Source: J/CCAR (November 1986)
FUTURE AUDIEN CE MEASUREM ENT
Modern swi tched networks enable constant precise monitoring of viewing . Some
preliminary results of such monitoring show an even more startling increase in
the share of view ing gained by cable channels than that outl ined above.
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CABLE PACKAGING AND PRICING -.Jus
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Fami ly £9.95 • • • •
Rainbow £12.95 • • • •ABERDEEN CABLE SERVICES Rainbow Plus £15 95 • • • •A la carte
Basic £8.00 • • •Senior Citizens £8.00 • • •Bronze £15.25 • • • •CLYDE CABLEVISION Silver £22.00 • • • •Gold £24 .95 • • • •Platinum £26.50 • • • •Rainbow Bronze £9.95 • • •
Rainbow Silver £14 .95 • • •COVENTRY CABLE Rainbow Gold £17.95 • • •
OAP Package £7.90 • • •
A la carte
Relay £5.95 • • •Basic £9.95 • • • • • •

CROYDON CABLE Family £12 95 • • • • • •
TELEVISION Rainbow £18.95 • • • • • •Rainbow plus £23.95 • • • • • •Gold £27 .95 • • • • • •Basic £12.95 • • • • •CABLETEL EALING A la carte

Able Yellow £12.95 • • •Able Blue £15.95 • • •EASTSI DE CABLE Able Red £19.95 • • •Able Gold £24.95 • • •
SW INDON CABLE

Basic £9.95 • • • •A la carte
Economy £1 1.50 I----f • •Foundation £17.45 • • • • •W ESTM INSTER CABLE Premium £23.92 • • • • •TELEVISION Big Ben £29.90 • • • • •A la carte
Silver £7.95 • • • •Gold £13.95 • • • •

W INDSOR TELEVISION Platinum £17.95 • • • •Platinum Plus £20.95 • • • •A la carte
CABLEVISION BEDFORDSHIRE Interim £14.95 • •Darwi n £12.65 • • •
CABLE CAM DEN Darwin Plus £20.70 • • •A la carte

BRITISH CABLE SERVICES Silver £5.95 • •
Gold £9.90 •Upgrade systems
Diamond £12.90 • •

NOTES
1. This table summarises the programme packages of the franchised operators who were providing services at the

end of the year under review . together with those on the Brit ish Cable Services upgrade systems . It does not
necessarily detail all the packages offered : in some cases intermediate variat ions were also available to cable
customers.

2. Most cable operators. as indicated here. assemble available channels into ready-made packages at various prices.
In some cases. how ever. addit ional channels are available at individual prices. indicated by a la carte .

3. This table cannot give the full content of every cable package. For example. it gives no details of sound channels;
promotional channels; the specific ITVstation s carried; the full range of foreign channels; or the content
of various text services.
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4. Some cable packages give subscribers a choice of film channels; the channels concerned are indicated O.
5. Montag e indicates the split-sc reen video channel enabling the viewer 10see simultaneously what is on between

13 and 16 other channels.
6. Mu sic Box is now incorporated within Super Channel but the separate listing indicates where it is given a

separate cable channel of its own on w hich it is repeated.
7. Oth er foreign includes Moscow Television. SATl (Gerrnanv). RAI (Italy) and RTL Plus (l.uxembourq).
8. In Apr il 1987 subscribers to broadband cable systems paid an average of £18.50 a month.
9. Prices include VAT
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ABERDEEN
Aberdeen Cable Services l.td, 303 King Street
ABER DEEN AB2 3A P
Teleph one : 022 4 649444

THE BROADBAND OPERATORS

0: 'ABERDEEN CABLE
Principal shareholders: Brit ish Telecom; Time Life Internat ional; Legal & General, Standard Life Assuran ce, Investors
in Industry, North of Scotalnd Investment Co., Abingdon Managem ent Co. APA Ven ture Capital, Royal Bank, Clydesdale
Bank.
Directors: Sir Mait land M ackie (Chairman); Donald MacDonald (Deputy Chairman ); Graham Duncan (Ma naging Director);
M ike Frost; Martin Gilbe rt; Kevin Rorke; Ste phen Redfarn; Fay Win .

Senior staff: Managing Director Graham Duncan; Finance Manager Lorna Mi lne ; Commercial Manager Ginny Stephen ;
Business Development Manager Roy Summers; Te/evision Manager David St rachan; Head of Sales & Marketmg Gordon
Sleigh; Sales Manager Denise W ilson.

Franchise area: Aberdee n and surrounding areas (91,000 home s). The 15 year licence comme nced on 4 M ay 1985.

Cable system: a 29 channel t ree and branch system is being installed for Aberdeen Cable 's use by Brit ish Telecom.
Const ruc tion comme nced in January 1984 and the system should be the fir st of the new broadband sys tems to be
comple ted, in 1988 .

Services provided: Aberdeen Cable provides all the nat ional cable channels togethe r w ith seve ral foreign channels. Its
own Aberdee n Channel comprises text based and local se rvices community access .

COVENTRY
Coventry Cable l.td, Blackb urn House
W hit ley Village, London Road, COVENTY CV3 4HE
Telephone : 0203 505070

Principal shareholders: British Telecom; Courier Press ; Equity & Law Life Assu rance Society.

Directors: Brian Lawrence (Chairman); John Smith; Jell Richardson; Alan Burke ; Ken Leeson; Stanley Clark : Frank
Bateson.

Senior staff: Chief Executive Malcom Arnold; Head of Finance Carl Duggan; Sales & Marketing Manager Roy Emerson.

Franch ise area: The City of Coventry (119,000 homes). The 15 year licence commenced on 12 September 1985.

Cable system: a 32 channel tree and branch system is being insta lled by British Telecom, w ith many of the f inal links to
subscribers being associated wi th BT' s existing ove rhead te lephone dis tri bution. Cons truction com menced in M arch
1985.

Services pro vided : Coventry Cable provides an 18 channel televisio n service as w ell as radio . All the national cable
channels are carried, and two from overseas. One channel is devoted to COLT (Covent ry' s Own Local Television ) in which
Coven try Cable works wi th Mercia Sound for news services and the sale of advertising time.

Croy:don
Cable

CROYDON
Croydon Cable Telev ision Plc., Com munications House
Blue Riband Estate, Roma n W ay, Croydon CR9 3RA
Telephone : 0 1-7600222

Principal shareholders ; Cablevis ion-UK; Crystal Palace Radio Lld ; Balfour Beatty l.td : A.S. M . Robinson ; J .F. Gill;
R. Subba Row .

Directors: Sir Paul Bryan DSO M C MP (Chairma n); Alan Robinson ; Graham Robertson ; Peter Lynch, Jack Gill CBE;
George Heggie; M atthew Oristano, Victor Oris tano; Robert Stiby; Sir Richard Sto rey; Raman Subba Row.

Senior staff: Executive Vice Chairman Matthew Oristano: Finance Director Graham Robert son ; Operatio ns Director
Pete r Lynch ; Market ing Director Gerald Dash; Manager Crysta/vision Frazer Ashfo rd.

Franchise area: the London Borough of Croydon (120,000 hom es). The 15 year licence commenced on 15 Oct ober
1985.

Cable system: Croydon Cable is insta lling a 38 channel tree and branch cable system in a sta r configurat ion, ut ilis ing
Jerrold Starcom 450 set-top decoders in subscribers' homes, with a sepa rate inst it ut ional netw ork laid in the same ducts.
Construction commenced in June 1985.

Services provided: Croydon Cable provi des a 31 channel television servi ce and an 8 channel FM radio service
com prising all the nationally available programme channels, sev eral foreign channe ls and a range of local channe ls
includi ng the Crystalvision television channel. The services are available in six packages rangi ng in price fro m £5.95 a
mo nth to £27.95 a month.
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CableTel

EALING
Cabletel Communications Ltd.. Fieldway
Greenford. M iddlesex UB6 8UN
Telephone: 01-5759000

Principal shareholders: Ladbroke Group; Comcast Corporation ; Legal & General

Directors: John Jackson (Chairman); Cyril Stein; Peter Georqe: Gerry O'Mahoney ; Ju lian Brodsky; Daniel Aaron;
Ralph Roberts.

Senior staff: Chief Executive R C Yates: Chief Engineer Vic M ale; System Manager Gordon Parker; Chief Accountant
Duncan Cameron; Comme rcial Controller John Proctor; Sales Manger Joe Flay; Construction Ma nager Richard Deavin.

Franchise area : the London Borough of Ealing (100.000 homes).The 15 year licence commence on 15 November 1986.

Cable system: Cabletel Communicat ions is installing its own 28 channel swi tched star network ut ilising the Cabletime
switch. Const ruct ion com menced in Septem ber 1986.

Services provided : all the national cable channels are provided along wi th several foreign channe ls. Cablete l was the
first Brit ish cable operato r to carry Moscow Television. Cabletel has taken the initiative in assembling a Hind i channel.
Indra Onush, w hich it supplies also to Win dsor Television. It also provides a locally produced Hindi cable radio channel
called Radio Roshni.

EAST LONDON
East London Telecom municat ions Ltd .. ELT House.
2 M illharbour. London E14 9TE
Telephone: 01-538 4838

Principal shareholders: Fleming Mercantile Investm ent Trust ; Investors in Industry; Electricity Supply Pensions;
GEC; British Rail Pensions; Prudential Assurance; Ferrant i; M ercury ; Southbrook; Jones Intercable ; Barclavs
Investment Manag ement:

Directors: lan Hinton (Chairman); David Cronin; Peter Davis; Derek Daw son ; Kevin Lomax; Peter Maddock;
Roger M arshall ; Gordon Owen; Peter Richmond; Mark Sketchley; Barrie Turner-Smith; Simon Wei nstock.

Senio r staff: Managing Director Roger Mar shall; Finance Director Peter Maddock; Sales and Ma rketing Directo r
Barrie Turner-Smith ; Technical Director David Cronin .

Franchise area: the London Boroughs of Newham and Tow er Hamlets (127.000 homes). The 15 year licence
com menced on 6 April 1987 .

Cable system : GEC Cable Systems have been commissioned to install a swi tched star network. A separate optical fibre
telecommunications netw ork is being provided. Construct ion commenced January 1987.

Service provided : All the national channels except Star are provided. toge ther wi th a range of foreign channels. No
local television service is yet provided but local text information is carried.

e GLASGOW
Clyde Cablevision Ltd .. 40 Anderston Quay
Glasgow G3 8DA
Telephone : 041-2217040

Principal shareholders: GEC: Balfour Kilpatrick ; Scottish Daily Record; BCS; Cable & Wi reless; Investors in Industry;
Charte rhouse Group; Prudential Assurance; Scottish Mutual Assurance; Scottish Amicable Nominees; Ensign Trust.

Di rectors: Sir lan MacGregor (Chairman); AD Stewart (Deputy Chairman); David Campbell; M ichael Kelly ; Robert
Ma xwell ; John Morrish. Gordon Owen, Stuart Park. Gerry Richardson ; Simon We instock.

Senior staff: Manag ing Director Stuart Park; Finance Director John Morrish; Operat ions Director Jim Deegan;
Marketing Director Maureen Armstrong ; Technical Director Geoff Strachan; Director of Programmes Joyce Taylor.

Franchise area : Cent ral and Northwest Glasgow and Clydebank (112.000 hom es and 16.000 business prem ises). The
15 year licence commenced on 9 November 1985.

Cable system : Clyde Cablevision is installi ng a 30 channel switched star system utilising the GEC sw itch system.
Construct ion comme nced in July 1985. A separate optical fibre business netw ork is being constructed in cent ral
Glasgow in associat ion w ith M ercury..

Services provided : all the national channels are provided. as w ell as a range of foreign channels and Clyde
Cablevision's own Glasgow Channel which includes community access. Clyde Cablevision has been the testbed for
W H Smith's inte ractive Consumer Channel and Video Juke Box..
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SWINDON
Swindon Cable Ltd., New come Drive
Hawke sworth Estate, SWINDON, Wi ltshi re
Telephone: 0793615601

Principal shareholders: British Telecom.

Directors: Roy Faibish (Chairman); Alan Burke ; Peter Gosling; Joan Kiernan; lan McCall; Timothy Smith (Manag ing
Director); Nicholas Tresilian.

Senior staff: Managing DirectorTim Smith ; Finance Director Joan Kiernan; Network Operations Manager Wally Blakey;
Sales and Marketing Director lan McCa11.

Franchise area: Sw indon (53,000 homes). The 15 year licence commenced on 15 September 1984.

Cable system: a 16 channel tree and branch system was provided by Thorn EMI for the fi rst phase of the new system in
early 1984, supplementing the old broadcast relay netw ork w hich has existed in Swindon for many years. Following Thorn
EMl 's sale of the company to Brit ish Telecom, BT are now extending the system and upgrading it to 30 channels.

Services provided : As the system has so far had smaller capacity than most others, a more rest ricted range of channels
has been offered. Bravo, the Arts Channel and Lifesty le are not provided. Swindon Cable's own local programming w as
suspended in February 1986, but it still carries community access and local text services.

lW , WESTMINSTER
Westminste r Cable Company Ltd.. 87/89 Baker Street
London Wl M 1AH
Telephone : 01-935 6699

Principal shareholders: Kleinwort Benson; British Telecom ; British Information Technology ; Pru Bache; Sanoma
Corporation
Directors: Brian Deutsch (Chairman); Tapio Kallioja; Brian Lawrence; John Macarthur; Callum Macarthy ;
M ichael Storey; Donald W ray.

Senior staff: Managing Director M ichael Storey; Financial Controller Tony Tucker ; Technical Operations Manager
Roger Blakew ay ; Sales Manager Roger Bell; Videotex and Advertising Manager Helena Kania.

Franchise a rea : the City of Westm inster (73,000 homes and 14,000 business prem ises). The 15 year licence
commenced on 15 October 1985.

Cable system: British Telecom are installing for Wes tminste r Cable's use an advanced switched star system using BI's
own sw itch. It is the only British broadband netw ork currently to be making extens ive use of optical f ibre, in all the trunks
down to each local sw itching point.
Services provided: We stmi nste r Cable provides all the national cable channels except Star, along wi th some foreign
channels. One channel is devoted to fu ll live cove rage of procedings in the House of Lords. It provides in addition an Arabic
Television Channel, using programmes acquired f rom Dubai. Although no local programes are yet available, it provides
extensive local text services and is experimen ting on part of the system with allowi ng access to a library of inte ractive
videodiscs..

WINDSOR
Windsor Television Ltd., The Keep
21 Victoria Street. Win dsor, Berkshire SL4 l YE
Telephone: (0753)856345 Telex: 846717 Cable G
Facsimile: (0753) 850075

Principal shareholders : Standard Life Assurance; Compagnie Generale de Chauffe ; CIN Industrial Investment ;
McNicholas Construction; Investors in Industry ; Drayton Consolidated Trust ; Sharp Technology Fund; Kleinwort Grieveson
Investment Management ; County Development Capita l; GrosvenorTechnology Fund; Fountain Developmen t Capital
Fund.

Directors: Michael J Davis (Chairman); The Rt Hon the Earl De La Warr DL (Deputy Chairman); David A W hitake r
(Managing Director); A Scott Bell ; Alan Boyd ; Hugh David; Joe Delahunty ; Tim Halfhead; Stephen Kirk; Pete r Knowles;
Bernard Lecomte; Jean-Pierre Machart ; Philip Maskell ; Robin Oliphant ; Nicholas Tavlor.

Senior staff: Managing Direc tor David W hitaker; Production Director Hugh David; Technical Director Joe Delahunty;
Marketing Directo r- Television Tim Halfhead; Finance Director Peter Knowles; Marketing Director - Cable Services Robin
Oliphant; Chief Engineer Reg Smart.

Fra nchise area: Windsor , Slough, Maidenhead, Ashford, Staines, Stanwell and Heathrow Airpo rt (99,000 hom es). The
15 year licence commenced on 2 December 1985.

Cable syst em: W indsor Televisio n is installing its own swi tched star network using the Cabletime switch. Construction
commenced October 1985.

Services provided : All the national cable channels are provided. Tw o foreign channels are carried, and it provides the
Hindi channel lndra Dnush . Local text services are provided, plus a new local info rmation and advertising channel called
Arcade, but no local originated programming is yet produced.
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OTHER CABLE FRANCHISES SO FAR AWARDED
CAMDEN

(Franchise area: the London Borough of Camden - 70,000 homes)
Cable Camden Ltd, 13 Hawl ey Crescent, Camden Town , London NW1 8NP
Tel : 01-4854121. Chief Executive - Jerrold Nathan
As a prelim inary step, Cable Camden have constructed a small pilot scheme
serving 104 flats, using the Cabletime sw itch, w hich w as switched on under an
interim licence in March 1987.

LUTON AND DUNSTABLE
(Franchise area: the Dist ricts of Luton and South Bedfordshire - 91,000 hom es)
Cablevision Bedfordshire Ltd, Camp Drive, Houghton Regis, Dunstable,
Bedfordshire LU5 5HE
Tel: 0582 865095 . Managing Directo r - Phillip Morgan.
Under an interim licence, Cablevision Bedfordshire are operating some old
systems in their area pending the const ruction of a new netw ork.

GREATER GUILDFORD
(Franchise area: Guildford, Woking, Camberley, Aldershot, Farnham,
Farnborough, Fleet and Godalming - 137,000 homes)
British Cable Services Ltd, 170 Walnut Tree Close, Guildford , Surrey GU1 4RX
Tel: 0483505200. General Manager - John Pitl.
Construction of the new broadband netw ork, using the System 8 swi tch,
commenced in Guildford in June 1987.

BELFAST
(Franchise area: the w hole of Belfast - 136,000 homes)
Ulster Cablevision, 40 Victoria Square, Belfast BT1 40B
Tel : 0232 249141 . Execut ive Vice Chairman - George Alton.

BOLTON
(Franchise area: the Metropolitan Borough of Bolton 135,000 homes)
Bolton Telecable, c/o National Telecable, 19 St ratford Place, London W 1N 9AF
Tel: 01-493 8388. Managing Director - Pat rick Scott .

CARDIFF
(Franchise area: Cardiff and Penarth - 103,000 homes)
Brit ish Cable Services Ltd, 187 Coombe Lane We st, Kingston-upon-Thames,
Surrey KT2 7DJ
Tel : 01-942 8900 . Managing Director - Chris Medd

CENTRAL LANCASHIRE
(Franchise area: Preston, Chorley and Leyland - 114,000 homes)
Lancashire Cable Television Ltd. c/o Oysto n Cable, 1 Chapel Street,
Preston PR1 8BG
Tel: 0772 202505. Managing Director - Rod Griffi ths

CHELTENHAM AND GLOUCESTER
(Franchise area: the tw o urban areas - 90,000 homes)
Cotswold Cable Television Ltd, The Ouadrangle, Imperial Square, Chelte nham,
Gloucester GL50 1YX
Tel : 0242 519111. Director - Tim Osborne.

EDINBURGH
(Franchise area: the whole of the City - 183,000 homes)
Cablevision (Scotland) Plc, 4 Melville Street, Edinburgh EH3 7NZ
Tel: 031-4531 919. Director - Eric Sanderson

LIVERPOOL
(Franchise area: South Liverpool - 125,000 homes)
Merseyside Cablevision Ltd, c/o Oyston Cable, 1 Chapel Street,
Preston PR1 8BG
Tel: 0772202505. Co- ordinator - Bob Nixon.

SOUTHAMPTON
(Franchise area: the City of Southampton and the urban part of Eastleigh - 97,000
hom es).
Southampton Cable Ltd, 87 Jermyn Street, London, SW1Y 6JD
Tel: 01-8397106. Chief Executive - Richard Tripp.

WANDSWORTH
(Franchise area: the London Borough of Wandsworth - 100,000 homes)
Wandsw orth Cable Ltd, c/o Southampton Cable Ltd. 87 Jermyn St reet, London
SW 1Y 6JD
Tel: 01-839 7106. Chief Executive - Richard Tripp.
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4 Cable Programmes

Most of the television choice offered by cable operators is supplied to them by
separate companies usually known as programme providers. The overheads of
providing cable programmes are therefore spread by making each channel
available to as many cable operators who wish to offe r it to their customers and
have the capacity on their system to do so.

The general pictu re of cable programmi ng has been encouraging. Channels
have expanded and the choice for viewers (on the systems wi th mult iple
channels at leastl has grown during the year. All the British channels desc ribed in
last year's report have continued to provide services throughout th is year,
som etimes over longer hours. They have been joined by tw o other channels.

Star Channel w as started by Brit ish Telecom in August 1986 as an
alternative film channel. Like Home Video Channel, w hose management it
shared, it has been distributed to cable operators in videotape form rather than by
sate llite. How ever, discussions on a merger between the film channels were
begun and concluded and Premiere, Star Channel and Home Video Channel are
all now programmed and managed by a reconstructed Premie re partnership. For
the time being, Star Channel continues as a separate channel but is unlikely to do
so indefi nite ly.

Super Channel was launched on 30 January 1987 as a general ente rtainmen t
channe l drawing largely on past BBC and ITVprogrammes, thoug h it has a
specially made half-hour new s programme produced by ITN every weekday
evening. Super Channel now incorporates Mu sic Box, though many cable
operato rs continue to play Music Box out as a separate channel. The shareholders
in Super Channel are the Virgin Group and all of the ITV companies othe r than
Thames Television and TV-am. Although one of the advantages of the mult iplicity
of cable is the diversity it introduces into the provision of television programming,
the entry into the cable field of the established broadcasters - evident also in the
new participation in the Children's Channel by Thames Television and Cent ral
Television - is an interesting and we lcome further recognit ion of the increased
seriousness w ith which the cable medium is being taken .

Overseas and ethnic channels

Cable viewers on many of the broadband systems we re also able to choose
between an enhanced array of foreign programming. Satellite and cable make the
wo rld a much smaller place, and it is both educative and fascinating for the cable
viewer to be able to tune in live to French, Ame rican, Russian, German and Italian
television wi thout the distortion that can too easily occur w hen extracts are
selected for inclusion in British television programmes. Modern technology
permits the free flow of information as never before and cable te levision can
contribu te, in a small but significant way , to the removal of barriers and increased
understanding.

Foreign channels may also be a valuable service to expatriate minorit ies in
this country. There are also other services specially designed to mee t those
needs. During the year the Indra Dnush channel of Hindi films and te levision
programmes started on the Ealing and Windsor systems and at the end of the
year this was supplemented in Ealing by a sound-only channel called Radio
Roshni. Westminster Cable started during the year its Arabic Channel offering a
service of programmes supplied from Dubai Television.
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Local services

Services of particular appeal to local communities continued during the year.
Locally produced programmes were regularly seen on the new systems in
Coventry, Croydon, Glasgow, Aberdeen and Swi ndon, sometimes produced by
the cable operator and sometimes show n by the operat or under arrangem ent s
for community access. Samples of these programmes reaching the Authority
often impressed by their flair and inventiveness and by their ability to reflect the
real activit ies, interests and concerns of local commun ities never before served
by television. They augured well for the service likely to be available once cable
has developed more extens ively.

UK CABLE PROGRAMME CHANNELS

SKY CHANNEL-the longest-es tablished satellite-delivered gene ral
entertainmen t channel, available throughout Europe betw een 7.45 am and
midnight..

- Satellite Television plc, 31-36 Foley Street. London W1 P 7LB
Tel : 01-6364077

SUPER CHANNEL, the newe st satellite channel. providing BBC and ITV
entertainmen t programmes, w ith new s from ITN, throughout Europe, and
incorporat ing Mu sic Box 24 hours a day.

-19-21 Rathbone Place, London W1 P lDF. Tel: 01-636 7888

THE CHILDREN'S CHANNEL - satellite-delivered children's programming
from 5 am to 3pm.

- Starstream l.td. 44-46 W hitf ield Street, London W 1P 5RF. Tel: 01-580 6611

SCREEN SPORT- the European satellite sports channel. every evening from 5
pm to midnight.

- W H Smith Television , The Quadrangle, 180 Wardour Street. London
W1 V 4AE Tel : 01-4391177

PREMIERE, feature films from 3pm to 3am delivered to Brit ish operators by
sate llite

- 56 O'Arblay Street. London W1 A 2AO. Tel: 01-4340611

THE ARTS CHANNEL, 3 hours a day of music, jazz, opera, ballet. visual arts,
drama etc delivered by satellite to Britain and other European cable operato rs.

- p.a . Box 7, Ebbw Vale, Gwent NP3 5YP Tel : 0495 306995

LIFESTYLE, daytime programm ing for those at home, distr ibuted by sate llite .
- W H Smith Television, The Quadrangle, 180 Wardour Street. London
W 1V 4AE Tel: 01-43911 77

STAR CHANNEL, feature films from 6.30pm to 2am delive red to Brit ish cable
operators on videotape.

Managed as agent by Premiere, 5 D'Arblav Street. London W1A 2 AO
Tel: 01-4340611

HOME VIDEO CHANNEL - feature films from 7pm to 6-7 am delivered to
British cable Coperators on videotape.

5 O'Arb lay Street. London W1A 2 AO Tel: 01-4340611

BRAVO , 'Golden oldie' featu re films 24 hours a day, delivered to British cable
operators on videotape .

-Cablevision UK, Comm unications House, Blue Riband Estate , Roman Way,
Croydon CR9 3RA Tel : 01-680 1444
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European Community programme content

The Authority needs to look again th is year, in accordance wi th its statutory
dut ies, at the question of w hat constitutes a proper proportion of European
Community programme material to be included in licensed cable programme
services. As a gene ral issue, this has caused concern to the Autho rity in the
context of the draft direct ive being considered by the European Community and
the draft Convention on Broadcast ing being prepared by the Council of Europe.
Some wou ld like those draft instruments to have stringent requirem ents about
European quotas, lacking the flex ibility which United Kingdom law provides. That
w ould make impossible some of the channe ls available on British cable systems,
to the gene ral loss, and the Authority has urged strongly the need, if quota
provisions exist. for them to be flexible .

The need for flexibility is illustrated by the diverse nature of the cable
programme channe ls available. An increasing number of cable systems carry
programme channe ls from other countries, some from within the European
Community (from France, Italy and Germany) but othe rs from beyond it (Moscow
Television and the Worldnet service from the USA). The Authority does not
believe that it would be in the genera l interest (or in accord wi th the United
Kingdom's attach men t to the principle of the free flow of information) to restri ct
cable operators as to the foreign channels they may carry and accordingly takes
the view that whatever the amount of European community programmes they
contain, even if none, that proport ion must be regarded as proper.

As last year's annual report pointed out. the re is also a special case relating
to fi lm channels. No channels specialising in providing cinema films for an English
speaking audience can realist ically carry mo re than a small proportion of British or
European Community-made product. The Authority has to accept that the small
percentage actually show n represents a proper proport ion in the circumstances.

There are other general considerations. Prime must be that these are still
the early days wh en programme services are being provided for w hat is a small if
growing audience. Programm e provide rs generally are shouldering short term
losses for the sake of the prospect of future prof its. The Authority must take an
understanding view of the comme rcial realities: it cannot seek to insist that more
original programming is undertaken if the re is no money available and simple
survival is the main preoccupation of the channel concerned

22



In the case of two channels, Screen Sport and Lifestyle, there has been a
change in the proport ion of European Community material over the last year on
wh ich comm ent is appropriate. Screen Sport continues to suffe r from the actions
of the Brit ish broadcasters and their EBU colleagues in systematically excluding
an unwanted comp etitor from deals for European events. The diff iculty of
breaking into th is cartel has meant that Screen Sport, in consciously making an
effort to raise the level of its programming with more big events and more live
coverage, has been forced to look elsewhere in the wo rld (whe re in any case a
large proportion of the events appropriate to an international sports channel take
place). The proportion of European mate rial has fallen as a result. The Authori ty
regrets the machinat ions behind th is reality but in the circumstances cannot
expect Screen Sport to include a higher proportion of European material in its
service.

Lifestyle has also been improving its service by seeking more att ractive
programme material and this, coupled w ith increasing competit ion for w hat
British program ming is available - particularly w ith the launch of Super Channel
which relies heavily on British televi sion programmes - has meant that it too has
increased its percentage of programme material from non-European Community
sources, particularly the USA and Australia. The Auth ority hopes that Lifestyle
w ill be able to include more home produced materia l in the coming mo nths, but
regards the present situation as acceptab le.

13WEEKSAMPLE EEC NON-EEC TOTAL EEC CONTENT AVERAGE
(figures in hours) PROGRAMMES PROGRAMMES OUTPUT % DAILY

(excluding 1986 1987 OUTPUT
advertising)

THEARTS CHANNEL 174 51 225 84 77 2.5
BRAVO 886 1346 2232 8 40 24
THECHILDREN'S CHANNEL 570 330 900 62 63 10
HOME VIDEO CHANNEL 80 694 774 13 12 8
LIFESTYLE 127 217 344 55 37 4
PREMIERE 136 933 1069 13 13 12
SCREEN SPORT 171 466 637 54 27 7
SKY CHANNEL 853 668 1521 51 54 17
STAR CHANNEL 54 783 837 65 9
SUPER CHANNEL 1288 176 1464 88 24

ETHNIC CHANNELS IINDRA DNUSH AND THEARABIC CHANNEl! are predominantlynon-EEC

FOREIGN SATELLITE CHANNELS have not been measured but contain varyingamounts ofEEC programme
material.

LOCAL CABLE CHANNELS tend toconsist predominantly of EEC programmes,but some buy inacertain
amount of material from elswhere.

Fuller details are in the table. The Authority thinks it worth emphasising, as
it did last year, that thi s has been prepared in a straightforvvard way to give a
picture of wh at each channel is in fact doing in relation to European Community
programming. Since no arbitrary requirem ents have been set in advance, there
has been no need to establish a complex set of exceptions or calculation formulae
by wh ich the magic numb er can be achieved. The proport ions quoted here are
theref ore not comparable w ith the figure of 86% used by the broadcasting
authorities. The Authority regards them as representing a proper proportion.

Complaints

The Auth ority received no compla ints about cable programmes during the year.
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5 Finance

The audited accounts for the year to 31 March 1987 are appended to this report .
The basis of the Aut hority' s financing is laid dow n in sect ions 18 to 21 of the

Cable and Broadcast ing Act 1984. The general posit ion is that the Authority is to
suppo rt itself from the fees it charges to its licensees. It is required to secure at
the earliest pract icable date that its revenues are sufficient to enable the Authority
to meet its obligatio ns and to discharge its funct ions under the Act. Unt il that is
practic able, the Aut hority receives loans from the Home Secretary - up to a
maximum of £2 mi llion - w hich are to be repaid, w ith interest , as directed by the
Home Secretary.

The principal activ it ies of the Authorit y, following the func t ions laid upon it
by the Act. are desc ribed on page 3 of this report. The manner in w hich the
Authority has undertaken these activi ties is described in greater detail in earlier
sect ions.

The fee s receivable by the Authori ty from its licensees, and from applicants
for licences, amounted to £277,000 (compared with £334,000 for the previous
period of 16 months). The Aut hority review s from year to year w hat level of fees
should be fixed, bearing in mind its obligation to become self-supporting. It takes
into account the size of the industry (in particular the small numb er of licensees
and the relatively few households connected to cable syste ms at this stage of
the industry's development) and anothe r of its statutory obligatio ns, that to
exercise its licensing pow ers in the manner best calculated to promote the
provision of services by cable. The Authority is conscious that its fees bear heavily
on the early licensees at a time before they are receiving substantial revenues.
Because of this the Author ity st ill believes that it w ould be premature for some
time to come to expect the indust ry to meet the full costs of the Authority's
activities, especially the exceptional start up costs of the Authority.

At the begin ning of 1987 the Aut hority fe lt obliged to increase its fee scales
significant ly though there remains a substa ntial shortfa ll betw een the revenue
and costs w hich stil l needs to me t by borrow ings. The deficit for the year
amou nted to £238,00 0 (compared with £198,000 for the previous period of 16
mon ths) befo re inte rest due on the loans from the Home Office and provision for
taxation.

The expe nditure on fixed assets in the year was £68,000 (1986 - £153,000),
of w hich a sum of £54,000 had been committed in the previous year. This
represents the completio n of the first stage of equipping the organisat ion.

The Authority wi ll cont inue in the forthcoming year to pursue its statutory
functions, and expects to make progress on those aspects of programme
regulat ion not so far unde rtaken. The number of licensees is expected to
increase, although the fact that cable development has to be privately financed
means that the Authority is not in a postition eithe r to control or to predict the
rate at which new licence s are sought.

The M emb ers of the Autho rity , as appointed by the Home Secretary, are
set out at the beginning of this report . There were no changes during the year.
The salaries of Members are determined by the Home Secretary but paid out of
the Authority 's funds.

M essrs Peat Marw ick Mitchell & Co have changed their name to Me ssrs
Peat Marwi ck M cLintock and wi ll continue in of f ice as auditors to the Authority.
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CABLE AUTHORITY

BALANCE SHEET AT31st MARCH 1987

Note
Fix ed ass ets

Tangible assets 10
Current assets

Debtors 13
Cashat bankand in hand

Creditors : amounts falling due 14
w ithin one year
Net current assets
Total assets less current

liabilities
Financed by:
Provisions for liabilities

and charges 15
Capital and Reserves

Loans from the Home Off ice 16
Incomeand Expenditure

Account

1987 1986
[ '000 £'000 £'000 £'000

154 128

74 85
107 21

181 106

11091 1551

72 1511

226 179
-

8 4

750 400

15321 218 12251 175

226 179
-

The notes and statements on pages 28 and 29 form partof the accounts.

Richard Burton Chairman Jan Davey Director General

REPORT TO THE CABLE AUTHORITY BYTHE AUDITORS APPOINTED UNDER SECTION 20 121OF
THE CABLE AND BROADCASTING ACT 1984

We have audited the Accounts of the Authorityset out on pages25/29 in accordance with approved
Auditing Standards. In ouropinionthe accounts, givea true and fair view of the state of affairs of the
Authority at 31st March 1987 andof its results and source andapplication of funds for the year then
ended andcomply with the Cable and BroadcastingAct 1984.

London, 29th June 1987 PEAT MARWICK M CLlNTOCK
Chartered Accountants
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CABLE AUTHORITY

INCOME AND EXPENDITURE ACCOUNT
FOR THE YEAR ENDED 31st MARCH 1987

Note 1987 1986
['000 £'000 (Sixteen Mon ths)

[ '000 ['000

Income 2 277 334
Operating expenses

Staff costs 3 309 258
Depreciation 2 37 25
Other operating charges 3 180 526 256 539

Operating deficit 12491 12051
Interest receivable 4 11 7

Deficit before taxation and 12381 11981
interest payable
Provision tor taxation 5 141

Deficit before interest
payable 12421 11981
Interest payable 2&6 165) 1271

Deficit for the year 13071 12251
Deficit brought forward 12251--
Deficit carried forward 15321 1225)
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CABLE AUTHORITY

SOURCE AND APPLICATION OF FUNDS
FOR THE YEAR ENDED 31st MARCH 1987

1987 1986
£'000 £'000

Source of Funds:
Defic it bef ore taxat ion and inte rest payable 12381 11981
Adjustm ent for items not involving the movement
of funds;

Depreciation 37 25
Provision for repairs 4 4

Funds absorbed by operations 11971 (169)
Funds from other sources

Loans from the Hom e Office 350 400
Procee ds fro m sale of fixed assets 5

Application of funds:
Purchase of fixed assets 1681 (153)
Interest payable to Home Office 1651 1271

25 51

Components of increa se in working capital
Debto rs 111) 85
Creditors : amou nts falling due wi thin one year 150) 1551
M ovement in net liquid funds :

Increase in cash at bank and in hand 86 21

25 51
-- --
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CABLE AUTHORITY
NOTES TO ACCOUNTS

1. These accounts have been prepared in a form determ ined by.the Secretary of State for the Home
Department, with the approval of the Treasury in accordance wi th Section 20 (1) of the Cable and
Broadcasting Act 1984.

Accounting Policies
2. The follow ing is a sum mary of the principal accounting policies wh ich have been adop ted in
preparing these accou nts.

(a) The accounts have been prepared under the histo rical cos t conventio n. The account s comply w ith
the statements of Standard Accou nt ing Pract ice issued by member bodies of the Consultat ive
Com mittee of Accou ntancy Bodies , and, so far as appropriate. meet the requirements of the
Companies Act 1985.

(b) The income of the Authority consists of licence and application fees and is accounted for on the
basis of fees statutorily due.

(c) The amortisation or depreciat ion of tangible fixed asset s is calculated on a st raight line basis by
reference to th e cos t and esti mated useful lives. The rates of depreciat ion are as foll ows:

Expenditure on leasehold prem ises- ove r period of lease (8 vearst.
Motor vehicles at 25% per annum .

Furniture and equipme nt at 15% per annum.

Office compute r equipment at 20% per annum .

(d) In accordance wi th government pract ice , loans from the Home Off ice are treated as capital and
the inte rest payable thereon is not shown as an operating expense .

Operating Expenses
3. Included in operating expenses are the following :

Members' remu neratio n
Other remu neration
Social security cos ts
Pension cos ts
Audito rs' rem unerat ion and expe nses
Hire of equipment - operating leases
Hire of other assets - operating leases
Travelling and subsist ence - Members

·Staff

1987
£'000

56
196
25
32

5
4

48

9

(Sixteen
M onths)

1986
['000

61
151
18
28

3
4

34
4

15

27

(Sixtee n
M onth s)

1986
[ '000

7

65

1987
£'0 00

11

1987
£'000

25
9

22

excludi ng pension costs as determined by the

Annual
rate at

31 March
1986
['000

24
8

20

Chairman
Depu ty Chai rman
Other M emb ers (in to tal)

Interest Receivable
4. Int erest rece ivable on short-term deposits

Taxation
5. Apart from taxat ion on inte rest received the Aut hority is not liable to Corpo ration Tax
Interest Payable
6. Int erest on loans fro m the Hom e Off ice

(see not e 16)

Members and Employees
7. The remuneration for Members of the Autho rity

Hom e Office w as

The numb er of em ployees at the end of the year was 10. (1986 _9)
The num ber of employees w hose emoluments (excluding pension cost) exceed £30,000, fell
within the ranges

c
30,001 · 35,000

35,001 · 40,000

40,001 · 45,000

1987

2

1986

Annual rate

2

Pensio ns
8. The Authcritv ope rates a pension scher;ne desiqned to accord w ith recent t rend s and pract ices.
Contributio ns are based on each member s pensionable earnings and are charged to income and
expendit ure account as payment s are made . The sche me assets are funded completely independent ly
of the f inances of the Authonty .
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Value Added Tax
9. The Authority is not perm itted to register under current legislation

Tangible Fixed Assets
10

Total Short Furniture Motor Compu ter
leasehold and Vehicles
Property Equipment

C OOO c OOO rooo rooo cooo
COSTal 1.4.86 153 64 54 35
Additio ns in year 66 1 1 9 57
Disposals in year 11 11 I l l )

Cost at 31.3.87 210 65 55 33 57

AMORTISATION!
DEPRECIATION
at 1.4.86 25 8 8 9
Provided in year 37 8 8 9 12
Eliminated on disposal 161 161

Depreciat ion at 31.3.87 56 16 16 12 12

Net book amount at
3 1st March 1987 154 49 39 21 45
Net book amount at
3 1st March 1986 128 56 46 26

Operating Leases
11. At 31st March 1987 the Authority had annual commi tmen ts under non-cancellable operating
leases as set out below :

1987
Land and Other
Buildings
C OOO C'OOO

1986
Land and Other
Building s
C'OOO C OOO

Operati ng leases wh ich expire :
wi thin one year
in the second to fifth year inclusive 48

48

4

4

48

48

4

4

D ebtors
13. Debtors consist of :

Debto rs for fees
Othe r debtors
Prepavments

Capital Commitments
12. There wer e no capital commit ments outstanding. (1986- £54.000 contracted forl .

1987 1986
C'OOO COOO

51 71
2 1

21 13

74 85

1986
C'OOO

45
10

Creditors: amounts falling due within one year
14. These consist of :

Other creditors and accruals
Social secu rity and PAYE income tax
Income Tax on Inte rest received

1987
C'OOO

95
10
4

109 55

Provision for Liabilities and Charges
15. Provision for leasehold repairs and renew als

Balance at 1 Apr il 1986
Charge for the period in the
Incom e and Expendit ure Account

Balance at 31st March 1987

Loans
16. Loans from the Home Office are as follows:

Date Advanced

1. 3 December 1984
2.25 March 1985
3. 6 June 1985
4.7 November 1985
5.21 January 1986
6. 2 May 1986
7. 16June1986
8. 7 October 1986
9.9 December 1986

4

4 4

8 4

Interest Rate £ '000
per annum %

10.875 50
11.875 25
11.375 100
10.625 125
12.000 100
8.625 87
8.625 88

11.500 87
11.500 88--

750

The above loans we re provided by the Secretary of State for the Home Department w ith the consent
of the Treasury under Section 19 (1) of the Cable and Broadcasting Act 1984. The repayment dates
are subject to discussion and agreement w ith the Home Office afte r consultation wi th the Treasury.
The aggregate amount outstanding by way of principal advanced may not exceed [ 2 millio n under
Section 19 (2) of the Cable and Broadcast ing Act 1984.
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A CABLE GLOSSARY

Access cha nnel. A channel that the cable operat or make s available
for use by anyone w ith something to say or present (community
groups. individuals. etc. l usuallv - though not necessarily - w ith
facilities made available free of charge by the operator.

Add ressabi lity . The facili ty by which the subscriber's home
equi pment may be controlled remotely by the cable operator, in
order to allow disconn ect ion, the provision of pay-per-view, or
change s in the level of service .

Bandw idth. Part of the frequency spectrum; that part of the
spectrum requ ired for a speci fic purpose; eg a tel evision channel
occupies a bandwith of B M egahertz wh ereas a telephone
conversation util ises only 4 Kilohertz .

Basic service . The service obta ined by a cable subscriber paying the
minimum charge. It w ill normally comprises the broadcast services
plus a range of othe r " free" channels. A "basic channel" is one
included in the basic service.

Bird . Coloquial descript ion of a sate llite.

Bit. Unit of measurement of data transmitted in digital form . Hence
the measurem ent of the capacity of a cable system to carry
information wi ll be in te rms of Kilobits or M egabits per second
(Kbits/s, Mbits/sl .

Broadband . Cable w ith the capacity to carry a large number (eg 25
or more) televisio n channels. Inte rchangeable wi th w ideband .

CATV . Comm unity antenna television . A cable system covering a
whole com munity, eg a town.

Churn . Turnover of subsc ribers/cancellation of subsc riptions.
Usually quoted as a percentage rate.

Clo sed use r gro up . Cable channel available only to a speci fic group
of subscribers.

Coax ial cable . Cable consisti ng of a central conductor (usually
copper) surrounded by, and insulated from , anoth er conducto r. It is
the standard mat erial used in present-day cable systems. Signals are
transmi tt ed through it at diff erent frequencies, giving greater channel
capacity than is possible wi th twisted pair cable but less than is
allowed by optical fibre.

CTA. Cable Television Associatio n. The United Kingdom trade
association.

DBS.Direct broadcasting by satellite. The use of a satelli te to
transm it high-power tele vision signals fo r recept ion direct by
ind ividual viewers, though such services wi ll also be carried on
cable systems.

Downlin k. The tranmission from a sate llite to an earth statio n.

Dow nstream . The direct ion of signals transmi ttted from the cable
headend to the subscriber.

Drop. The cable connection trom the street in to the subscribers'
premi ses .The term is sometimes (but not alwa ys) confined to those
subscriber connections from overhead rather than underground
cable.

Earth stat ion. Transmitting or receiving poin t for sate llite
transmi ssions.

ECS. European Comm unications Satellite . A series ot satellites
operated by Eutelsat . The first of the series, ECS1, carries nine
European television channels distr ibuted to cable systems, including
two British channels (Sky Channel and Super Channel).
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Footpr in t. The earth cove rage area of a transmission from a satellite.
Like a torch beam, the stren gth of the signal will weaken the fu rthe r
one moves from the cent re, but this can be com pensated fo r by
using a larger receiver (for example, a cable system receiving Sky
Channel in England w ill use a 3 metre dish; in Finland a 5 met re dish
w ill be necessary).

Franchise. The right to install and operate a cable system in a give n
area, bestowed by.the licences granted by the Authority and by the
Department of Trade and Indus try .

FSS. Fixed service satellite.A te rm used for satellite in a f ixed orbital
position providing telecommunicat ions services . Also called Jow
powered satellites or telecommunicatio ns satelli tes . In
contradi stin ct ion to DBS.

Giqahert z. (GHz). Frequency of one billion cycle s per second. These
higher frequencies have not so far been used for broadcasting
purposes but they can be uti lsed for satell ite television
transmissions . The 12 GHz band to be used for DBS has previou sly
been allocated to outside broadcast microwave links .

HDTV . High def init ion television. A clearer sharper pictu re using
considerably more lines than the present 625 . Cable systems
already have capacity to carry such services when they are
int roduced.

Headend. The control centre of a cable system.

Hert z. The unit of frequ ency of electromagnetic waves (cycles per
second) (see also Gigahertz and Megahertz). "Hertzian" is
sometimes used as a descript ion of over-the-air transmi ssions, as
opposed to cable .

Homes passed , The expression in com mon usage as the
mea surement of the size of a cabled area, meani ng the total number
of prem ises whi ch have the potential to be connected to the cable
system.

Hubsite. An inte rmediate control point in a swi tched cable system
between the headend and the local swi tchi ng point. In systems
provided by BT, it is planned to locate hubs w ithing each local
telephone exchange .

Jnfom ercia l. A long-form adverti sement designed to give
info rmatio n about products or services.

Int eract iv ity . The facility for tw o-w ay commu nication , though the
sophistication of the interactive capability may vary depending on the
tec hnology used in the cable system.

Leased access channe ls. A category of cable channel (particula rly in
USA) made available by the local operator on a com mercial basis
rather than as a free comm unity service, as wi ll norma lly be the case
w ith 'access channels.

M ATV . Master antenna television. A cable system confined within a
block of flats, small housing develop ment etc, served by a common
aerial. In contradistinctio n to CAlV.

MDS. Muttipcint distr ibution serv ice. A television dist ribution
system to subscribers using omnidi rectional mic rowave
transmissions (sometimes now called M M DS, with an additio nal M
for microwave or mul t ichannel, or MVDS w ith a V for video) . It
depends on line of sight betw een transmi tter and aerial and has a
range of about 10-20 miles. It has grown in the USA as a new
medium for pay television . It has not been autho rised by the UK
Governments.

M egahert z (M Hz). Frequency of one m illion cycles per second.

M icrow ave. Wireless transmissions at very high frequency as a
~ea~s ~f providing telecommunications links (including televis ion
distrib ut ion) between two places. Depends on line of sight . Ope rated
in the UK by Britis h Telecom and M ercury.



MSO. Mu ltiple systems operator. A cable operator running a number
of diff erent cable systems .

M ust-carry. The obligation on cable systems to carry certain
channels. usually the broadcast services .

Narr ow band. As opposed to broadband and wideband . It is a
relative term w ithout explicit defin ition. Sometimes the telephone
network is described as narrowba nd to distinguish it from a system
capable of carrying television signals ; at other t imes, an existing
cable television system carrying 4 or 6 channels is so described to
contrast it w ith one capable of carrying 25 or 30.

Narrowcasting . Sometimes used to distinguish cable from
broadcast ing. More part icularly, the funct ion of distr ibut ing a range
of telev ision channels or programmes designed to meet various
minority interests rather than to offe r mass appeal.

NCTA. National Cable Television Association. The representative
industry body of the USA.

New bui ld . Cable system installed in area not previously cabled. A
term used to distingu ish new systems, or parts of systems, from
upgrades.

OFTEL. Offi ce of Telecommunications. The licensing and monitoring
body established by the Telecommunications Act 1984, headed by
the Director General of Telecommunications (Professo r Bryan
Carsbe rql.

Off-ai r. Normal broadcast television signals. A te rm oft en used to
distinguish aerial reception from cable recept ion, or broadcast
channels (BBC, ITV, etcl from cable channels.

Opti cal f ib re. Cable made of glass fibres through w hich signals are
transm itted as pulses of light . Capacity for a very large number of
channels can easily be provided. Not yet widely used in cable
systems .

Penetr at ion . The measurem ent of the take-up of cable services. The
number of subscribers is expressed as a percentage of the homes
passed.

PPV. Pay per view . Payment made for individual cable programmes
as opposed to a month ly subscription for a whole channel or group
of channels. Not currently used in the UK. but envisaged as a means
of providing certain popular sporting events or blockbuster movies
for wh ich subscribers may be prepared to make a special payment.
Cannot very eff ectively be done on an old-fashioned cable system
but is st raightforward wi th a system providing control of each
subscriber's services from the headend (addressabilitvl.

Prem ium channel. Channel available only for additional subscriptio n
over and above the basic service.

Prog ramm e provider. Company assembling programmes into a
service to be provided to cable systems .

Retu rn path . The means by w hich messages are transmitted back
through the cable system from the subscriber to the headend .

SM ATV. Satelli te master antenna television. An MATV system wi th
a receiving dish for picking up and distr ibuting satellite television
signals.

Star sw itched system. New generation of cable system in w hich full
bandwidth is provided from the headend to local switching points
wh ich are programmed to supply each subscriber, through an
individual line of lower bandw idth, with wh ichever channels he pays
for. Channel select ion then takes place at the sw itch, rather than in
the TV set or a set-top box, but in response to the subscriber's
operation of his remote control. Such systems have greater
interactive capability.

Strand mapping. Preparation of prelim inary maps prior to the
detailed system design showi ng the likely route of cable ducting. So
called from USA usage, where the strand is the w ire support for
overhead cable strung between poles.

Subs cription channel. A channel for wh ich the subscr iber pays a
specific subscription over and above the charge for the basic service .

Tap. The feed off a main cable (usually in tree and branch system) to
the subscriber's 'drop' .

Tier. A level of cable service depending on the amount of the
subscriber's payment . It reflects the packaging of channels at
diffe rent prices.

Transponder. A transmitter on a satellite .

Tree and branch. Topology of one type of cable system, of
tradit ional design. It com prises a trunk cable from wh ich each
subscriber link is tapped off. Because all parts of the system carry
the totality of the services provided, it is dithcult to build much
interactive capability in to such systems.

TVRO. Television receive only. The dish for receiving satelli te
television signals.

Tw isted pair. Type of cable used extensively in British cable systems
in the past, comprising twisted pairs of wires each carrying one
channel. Most systems of this kind have capacity for four television
channels: some have six, none have more.

Upg rade. An old cable system installed for broadcast relay
purposes but now utilised for the provision of new programme
services.

Upl ink. The transmiss ion from an earth stanon to satellite

Upst ream . The direction of signals transmitted from a cable
subscriber to the operator 's headend .

Wi deband , Cable system w ith the capacity to carry a large number
(eg 25 or motel telev ision channels. Interchangeable WIth broadband
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